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The field of sports marketing is quickly developing into a major specialty in its own right. Here
are a few statistics from PricewaterhouseCoopers for the North American market:*.
• 2019 projected media rights: $20, 944, 000
• 20 I 9 projected gate revenue: $ I 9. 750, 000
• 2019 projected sponsorship revenue: $18,030. 000
• 2019 projected merchandising revenue: $14,739,000
• Total: projected total: $73,463, 000
•

•
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•
•
•
•
•

*Reported by Sports Business Journal. No\ ..::mbcr 5-11.2018 page 5

Sports marketing is particularly instructive for the advertising student because it touches
Upon all the changes affecting the business today.
Direct-response television and mail are a large part of the fitness boom.
Retail changes can be seen in large sporting goods chains as well as in unusual store concepts
such as Niketown.
Innovative products have transformed the fields of golf and tennis.
Nike and Addidas represent the cutting edge of traditional advertising creativity as well as
being leaders in the use of new media.
Sponsorships and promotions have found their largest partnership with sporting events and
organizations. These tie-ins have revolutionized the economics of everything from marathons
to the Olympics.
The impact of marketing money - good and bad - is easily studied in the pure form of the
sporting competition.

This course will take a wide view of the sports marketing field as a way of looking at the full
spectrum of marketing and advertising. Among the topics to be considered are the following:
• The commercial development of sports by television and then by direct advertising
sponsorship.
• The economics of major professional sports organizations including the NFL NBA. Major
League Baseball and the PGA.

ADDITIONAL INFORMATION:
Honor Code:
I expect that each student will conduct himself or herself within the guidelines of the University honor
system (https://catalog.unc.edu/policies-procedures/honor-code/). Alf academic work should be done
with the high levels of honesty and integrity that this University demands. You are expected to produce
your own work in this class. Using a set-up sound bite is a violation of the honor code. if you have any
questions about your responsibility or your instructor's responsibility as a faculty member under the
Honor Code, please see the course instructor or Senior Associate Dean C. A. Tuggle, or you may speak
with a representative of the Student Attorney Office or the Office of the Dean of Students.
Seeking Help:
If you need individual assistance, it's your responsibility to meet with the instructor. if you are serious
about wanting to improve your performance in the course, the time to seek help is as soon as you are
aware of the problem - whether the problem is difficulty with course material, a disability, or an
illness.

Diversity:
The University's policy on Prohibiting Harassment and Discrimination is outlined in the 2011-2012
Undergraduate Bulletin (https://eoc.unc.edu/our-policies/ppdhrm/). UNC is committed to providing an
inclusive and welcoming environment for all members of our community and does not discriminate in
offering access to its educational programs and activities on the basis of age, gender, race, color,
national origin, religion, creed, disability, veteran's status, sexual orientation, gender identity, or
gender expression.
Special Accommodations:
if you require special accommodations to attend or participate in this course, please let the instructor
know as soon as possi ble. If you need information about disabilities visit the Department of Disability
Services website at

ACCREDITATION:
The Schoof of Journalism and Mass Communication's accrediting body outlines a number of values you
should be aware of and competencies you should be able to demonstrate by the time you graduate
from our program. Learn more about them here:
No single cour;;e could possibly give you all of these values and competencies; but collectively, our
classes are designed to build your abilities in each of these areas. In this class, we will address a
number of the values and competencies, with special emphasis on the fast six bullet dots under
"Professional values and competencies" in the link above.

