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This packet contains:
• Course syllabus
• Reading Requirements
• Grade expectations and how to meet them
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Instructor

Fall 2013; Two Sessions:
• Tuesday/Thursday: Room CA 143 3:30 - 4:45 p.m.
• Tuesday/Thursday: Room CA 143 5:00 - 6:15 p.m.

Gary Kayye, Founder rAVe [Publications]
• Email: gary@ravepubs.com
• Telephone: 919-868-3358 (cell)
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@gkayye

NMTIFAMP - Fall 2013 Class

facebook.com/garykayye

www.nmtifamp.com

Office Hours: By Appointment [call 919-868-3358]

New Media Technologies and Its Impact on the Future of
Advertising, Marketing and PR

Course Description
While you’ve been at school, TV has shifted from the “Enchanted Box” to an in-your-hands medium
– allowing people to watch shows when you want, where you want and even without ads! Remember
when “Gossip Girl” was on at 9pm on Wednesdays and to see it, you had turn on your TV at 9 pm and
watch it? Well, not any more. Now you can watch any show ANY time you want AND anywhere you
want – both time and place shifting (all without ads).
But, it isn’t stopping there. Streaming video, AppleTV, Internet TV, Google+, Web 2.0, Web 3.0, social
networking, Pinterest, Apps, blogging, viral marketing and even Twitter are changing the future of
marketing and advertising forever. Gone will be the days where good-click-thru ads and entertaining
print and visual media ads get your product or company noticed. The future will and must get more
personal. This course will introduce you to the non-traditional, future vision required to be successful
in advertising, marketing and PR and the more personal and individualized technologies that will grab
people’s attention in the future.

August:

New Media is a term that’s been around for years, but its meaning is dynamic and has evolved. Back in
the days of radio, new media was TV. In the 1990s, new media was the Internet. In the last few years,
most people would define new media as the impact of social networking and the influence of Web 2.0
technologies. We’ll define where new media is as of the start of this semester and then start to consider
it’s impact on the future as it relates to advertising, marketing and PR.
In addition, we’ll look at the impact that new media has on current and future metrics of successful
advertising and why click-through models will likely die a rapid death in advertising.

September:

Clearly, technology influences what’s new media more than anything today. Without the iPhone’s
impact, the rapid move towards App-based access to the Web wouldn’t have been accelerated to what
it is today. All the while, TV went from SD to HD, from hanging on a wall to being in the palm of your
hand. Traditional advertising is losing momentum and new media advertising is side-swiping many
traditional ad firms and advertisers. Soon we’ll see location-based and personalized advertising -- with
digital signage leading the charge. We’ll explore all this and what it means to the future of advertising,
marketing and PR.
In addition, we’ll end the month with a look at the semester’s projects and divide the class into teams to
tackle them.
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October:

Companies like Apple, Google, Twitter, Facebook, Amazon, Pinterest, HBO, NBC, Hulu, GetGlue, Square,
YouTube, the Wall Street Journal, USA Today and even the New York Times have helped evolve with new
media. Of course, we’ll look at them - what they’re doing right and what they’re doing wrong. Some are
even integrating second screen interactivity. All of this has had a huge impact on our daily lives - even if you
don’t use them at all, ironically. How and why? What’s the future of all this? Why does it matter? Where’s the
money? How can you leverage this? We’ll explore and discuss all this as it impacts the future of advertising,
marketing and PR.
Oh, and have you considered you? The impact that regular people are having leveraging new media can’t
be ignored. Justin Bieber wouldn’t be where he is today without new media. Neither would Rebecca Black
- and, what about Carly Rae Jepsen? Have you heard of Gary Vaynerchuk? Well, 2 million people have him
in their Google+ circle (heck, did you even know 2 million people use Google+?) and he has over 1 million
Twitter followers.
We’ll also work on our projects.

November:

This is all about THE FUTURE. You will leave this class knowing more about what’s going to happen in
the future in regards to not only new media, but also technology in general, than any other class that will
graduate from UNC this year -- #FACT. What’s Web 3.0 exactly, how personal information displays will be
everywhere for us, how virtual reality will become real and when and also how your own personal tech will
predict what you want -- these will all be subjects we’ll address in November.
Ah, we’ll end the month with our presentations...

December:

You pick the subject! It’s your call - and where we have class is up to you, too!

Readings
1- Physics of the Future: How Science Will Shape Human Destiny & Our Daily Lives by the Year 2100
Author: Michio Kaku
ISBN-10: 9780307473332
ISBN-13: 978-0307473332
2- Crossing the Chasm: Marketing and Selling Disruptive Products to Mainstream Customers
Author: Geoffrey A. Moore
ISBN-10: 0060517123
ISBN-13: 978-0060517120
3- Emotional Intelligence: Why It Can Matter More Than IQ (required for those who want to take The
Branding of Me)
Author: Daniel Goleman
ISBN-10: 055338371X
@NMTIFAMP
ISBN-13: 978-0553383713

Other Important Things:
Various Readings:

I will also be assigning other short articles that I’ll post on the Facebook group. Please do all the readings
before the class discussion dates on the syllabus so you will be prepared to discuss all the readings in class. I
will give quizzes on readings, especially the books, to make sure you’ve read them.

GRADES
You will be graded on: class participation - including attendance and participation, knowledge of the class
readings assigned and the final project. Attendance and participation are very important; participation
includes not just speaking up in class but also frequently posting on Facebook during class on various topics
discussed, tweeting about subjects in class and posting related articles to the Facebook group or on Twitter.
Missing class and not doing the readings will negatively affect your grade. Exceptions may be made for
extenuating circumstances, but really, just come to class.

Grade Expectations:
Do you want an A? Do all readings before class and be willing and able to discuss them in class. Miss two
classes or less all semester, but you have to let me know ahead of the day you will miss class.
Do you want a B? Miss more than two classes (for any reason). Participate in class discussions and deliver a
good final presentation.
Do you want a C? Miss four or more classes (for any reason). Participate minimally in class discussions.
Do you want a D? Miss more than five classes (for any reason). Participate minimally in class discussion.
Do you want to fail? Don’t do any readings before class, be unwilling to engage in discussion regarding
class. Miss more than five classes (for any reason). Deliver a terrible final presentation.

The Branding of Me Requirements:
1- Receive an A in NMTIFAMP.
2- Read and participate in an active discussion of the book Emotional
Intelligence in November of this semester.
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3- Be willing to share your personal story with your fellow students in
the Branding of Me.

