Journalism 473
Fall 2014—McMahan
Advertising Campaigns
This is a course on developing and executing a comprehensive marketing communications campaign. 
Note that it is not an introductory class. You have already taken some courses in media, creative, and research. In this course you will pull together those areas as an agency team in an attempt to solve the marketing problem presented by the client. 
Your work will include:

· Analysis of the client’s service and its position in the marketplace

· Research into the consumer mindset 

· Determination of specific marketing objectives 

· Determination of strategies for achieving those objectives

· Preparation of a working media plan
· Determination of budget allocations

· Execution of creative against the strategy
· A comprehensive plans book and a presentation of your work to the client (pitch)
Class Meetings: 5:30-6:45 Monday & Wednesday Carroll 142
Instructor: Dana McMahan

Office: Carroll 238
Phone: 919-434-1229
Twitter: @dhmcmahan

Office Hours: Monday & Wednesday 1:30-3:30
I will be happy to see any student outside of class by appointment. Please email me to schedule a mutually convenient time. Email: dmcmahan@email.unc.edu
Required Reading:

Online resources.

Evaluations:

Grade

Minimum Percentage Required

A

93

A-

90

B+

87
B

83
B-

80

C+

77
C

73

C-

70

D+

67
D

60

F

59 and below

Course Organization:
This course is conducted in a team format. I will do my best to construct those teams based on your interest and expertise. Through lectures and readings, the class will learn to conduct the various analyses required for an assignment of this nature. General research will be shared between groups. From there, teams will evaluate findings, develop a strategy, and execute a campaign. Both teams will “pitch” their ideas to the client, who will play a role in grading the assignment. 
Plans Book and Final Presentation:
You will turn your completed electronic plans book on the last day of class. Your presentation to the client will be on your final exam day. Attendance by everyone in the class is mandatory. You will be pitching to a review panel consisting of your client, and other executives from the business and/or advertising community. You will have 20 minutes to wow them, and win the client’s business. A Q&A session will follow your presentation where you will be expected to answer the panel’s questions thoughtfully and thoroughly. Answers during the Q&A influence the review of your work. 
Assignments:

Your grade will be made of up the work you complete with your group, and individual performance on other assignments. The components are as follows:
Group Component: 

Plans Book and Presentation:


50%

Individual Component:

Attendance and Peer Evaluations

10%
Paper





10%

Exam 1





15%
Exam 2





15%

Attendance: 

Attendance is expected in order to participate fully in this course. If you have a circumstance, which prevents you from attending a class, please let me know in advance of your absence. Attendance is part of your overall grade, and failure to show up affects both your performance and the performance of others in your group. Missing more than 3 classes will lower your grade significantly. This grade change will occur regardless of your performance on exams and projects.
Honor Code: 

All work should be completed in observance of the honor code. (honor.unc.edu)

Core Values and Competencies:
This class addresses a number of core principles set forward by the Accrediting Council on Education in Journalism and Mass Communications (ACEJMC):

1. Understand and apply the principles and laws of freedom of speech and press for the country in which the institution that invites ACEJMC is located, as well as receive instruction in and understand the range of systems of freedom of expression around the world, including the right to dissent, to monitor and criticize power, and to assemble and petition for redress of grievances.

2. Demonstrate an understanding of the history and role of professionals and institutions in shaping communications.

3. Demonstrate an understanding of gender, race ethnicity, sexual orientation and, as appropriate, other forms of diversity in domestic society in relation to mass communications.

4. Demonstrate an understanding of the diversity of peoples and cultures and of the significance and impact of mass communications in a global society.

5. Understand concepts and apply theories in the use and presentation of images and information.

6. Demonstrate an understanding of professional ethical principles and work ethically in pursuit of truth, accuracy, fairness and diversity.

7. Think critically, creatively and independently.

8. Conduct research and evaluate information by methods appropriate to the communications professions in which they work.

9. Write correctly and clearly in forms and styles appropriate for the communications professions, audiences and purposes they serve.

10. Critically evaluate their own work and that of others for accuracy and fairness, clarity, appropriate style and grammatical correctness.

11. Apply basic numerical and statistical concepts.


12. Apply tools and technologies appropriate for the communications professions in which they work.
Fall 2014 JOMC 271 Preliminary Schedule by Date:


Note: I reserve the right to alter the schedule at any time to accommodate the needs of the class and guest speakers.


Aug. 20
 
Introduction
Aug. 25

Situation Analysis
Aug. 27
 
Planning
Sept. 1

No Class-Holiday
Sept. 3

Problems and Opportunities
Sept. 8

Client Briefing
Sept. 10

Client Briefing
Sept. 15

Research—Exam 1
Sept. 17

Research
Sept. 22

Research
Sept. 24

Insights
Sept. 29

Insights-Key Findings
Oct. 1

Media 
Oct. 6

Media—Paper Due
Oct. 8

Out of Class Workday—Campaign Development

Oct. 13

Out of Class Workday—Campaign Development
Oct. 15

No Class-Fall Break

Oct. 20 

Campaign Development
Oct. 22

Campaign Development
Oct. 27

Campaign Development
Oct. 29

Exam 2
Nov. 3

Campaign Development
Nov. 5

Campaign Development
Nov. 10

Production
Nov. 12

Production—First version of plans book due
Nov. 17

Production 
Nov. 19

Production 
Nov. 24

Practice Round/Critique

Nov. 26

No Class-Holiday
Dec. 1

Practice Round/Critique
Dec. 3
 
Practice Round/Critique
Dec. 8
 
7:00PM Final Presentation Pitch to Client (Final Exam)


Final Plans Books Due


Peer Evaluations Due
