
JOMC 450

Business and the Media

Spring 2014
Carroll Hall 253

Thursday, 2 p.m. to 4:45 p.m.

Instructor: Associate Professor Chris Roush, 215 Carroll Hall

Phone: 962-4092 (office); 932-3690 (home); 593-3921 (cell)

E-mail: croush@email.unc.edu  

Office Hours: 8:45 a.m. to 11:15 a.m., Monday, Wednesday and Friday; 9 a.m. to 2 p.m. on Tuesday and Thursday. Other times by appointment.

Objectives: To discuss and understand the role of the media in American society and how it affects the public’s perception of business. Relationship of business press and Corporate America through review of Ida Tarbell’s reporting on monopolies and Upton Sinclair and the food industry up to current coverage of Enron, WorldCom and other financial scandals, and how those have shaped public opinion of the corporate world. Also review of current issues in business journalism.

Course requirements: Students are expected to attend class and actively participate in class discussions. Class lectures will discuss specific topics related to the business community and the media. You will be expected to argue your point for or against a specific issue. Each class is scheduled to last 2 hours and 45 minutes. I expect the discussions to take up most of that time.

Grading:

25% -- Midterm

40% -- Final project paper

10% -- Class participation

25% -- Four papers during semester

Books: “The Jungle: The Uncensored Original Edition.” By Upton Sinclair. See Sharp Press: 2003.

“The History of the Standard Oil Company: Briefer Version.” By Ida Tarbell. (David Chalmers, Ed.) Dover Publications: 2003.

“High and Mighty: The Dangerous Rise of the SUV.” By Keith Bradsher. Public Affairs: 2004.

“The Big Short: Inside the Doomsday Machine.” By Michael Lewis. W.W. Norton: 2010.
“Profits and Losses: Business Journalism and its Role in Society.” By Chris Roush. Marion Street Press: 2011. (Second edition.)
The class has a working Web site at http://www.bizjournalismhistory.org that should be looked at frequently. There are interviews with famous business journalists on this Web site, and there are also details about important events in business journalism.

Students in the class are also required to read Talking Biz News, a blog about business journalism, and post their opinions about issues on the blog. The blog can be found at http://weblogs.jomc.unc.edu/talkingbiznews/. 

Honor Code: It shall be the responsibility of every student at the University of North Carolina at Chapel Hill to obey and to support the enforcement of the Honor Code, which prohibits lying, cheating or stealing when these actions involve academic processes or University, student or academic personnel acting in an official capacity. We all are expected to adhere to the Honor Code at all times. This prohibits plagiarism. 

Schedule:

Jan. 9: Introduction. In the beginning media was created for business purposes. History of business journalism and its role in shaping journalism overall during the past 40 years. Chapter 1 of “Profits and Losses.”

Jan. 16: Business media through the 19th century and up to the Muckrakers. Chapter 2 of “Profits and Losses.”

Jan. 23: The muckrakers. Please read Tarbell and Sinclair by this class. Final project idea due this class. Must be at least one page, double-spaced and typed. Chapter 3 of “Profits and Losses.”

Jan. 30: The muckrakers. Robert Korchersberger, associate professor of English, N.C. State University, and an expert on Ida Tarbell, will join us. rckeg@unity.ncsu.edu  Paper due on Tarbell and Sinclair.

Feb. 6: The rise of public relations and advertising and its influence on business media. Bernays and Lee in PR and how they shaped business coverage. How ads helped business publications flourish. Dulcie Straughan, senior associate dean, will join us. dulcie@email.unc.edu  Chapter 5 of “Profits and Losses.” Second paper due.

Feb. 13: The business magazine: Fortune, Forbes and BusinessWeek, and how they spawned a new genre of business reporting. We will also take a look at recent new biz magazines Conde Nast Portfolio and The American.

Feb. 20: Business media and society. What do readers and Corporate America think about business journalism? Chapter 15 of “Profits and Losses.” Beth Hunt, manager of editorial operations at American City Business Journals, will join us. bzhunt@bizjournals.com  

Feb. 27: The Wall Street Journal: Past, present and future. From the Bancrofts to Rupert Murdoch. Chapter 7 of “Profits and Losses.”

March 6: Midterm due
March 8-16: SPRING BREAK. No class.

March 20: Business reporting’s evolution in daily newspapers. From the back sheet to the front page. How business reporting has become more important as society changes. Chapter 10 in “Profits and Losses.”

March 27: The business media and the auto industry. Read Bradsher by this class. Paper due. Chapter 11 of “Profits and Losses.”

April 3: Wall Street and the media. Who is playing whom? Chapter 14 in “Profits and Losses.”
April 10: Enron, WorldCom, Adelphia, HealthSouth, etc.: Where was the business media? Why were these huge stories missed? What could have been done to prevent it? Chapter 13 of “Profits and Losses.” Paper on “The Big Short” is due.
April 17: Business journalism and TV: From Irving R. Levine and inflation to CNBC, CNNfn and the increase in business news at 6 o’clock. Chapter 8 of “Profits and Losses.”

April 24: The future of business journalism: Where is it headed?

Final project due: Friday, May 1, 2014, noon.


