JOMC890:002  Special Topics: Seminar in Mass Communication Processes and Production
Fall 2014
M 2-4:45 P.M., CA 340
Instructor: Daniel Riffe





Office hours:
      Office: 383 Carroll Hall




W: 11-12 p.m., 1-2 p.m.
      UNC-Chapel Hill





          and by appointment
      Office Phone: 962-4082






      Email: driffe@email.unc.edu
Purpose and Description
Mass communicators are individuals with varying psychological, ideological, demographic, cultural and social characteristics; who, to varying degrees, adhere to professional conventions that define the practices and boundaries of their field; within organizations that have their own group and business dynamics and that interface with larger social structural, economic, legal, political and ideological forces.  This seminar introduces the conceptual and empirical literature on these factors and how they influence the processes and production of mass communication.
Rather than employing a “media psychology” approach that examines the effects of mass communication and the individual-level differences and processes that explain how those effects occur, or a “media studies” approach that examines the effects of “media logic” on society and social activities, the seminar examines the “constellation of forces” antecedent to content, and which “explain” variation in content.  Mass communication messages and content are not naturally occurring—they are, after all, constructed.  In simple terms, our question is not why content variation causes different effects (at multiple levels), but how and why content variation occurs.
Such a focus on the “construction of news” is traced by many to the 1970s and 1980s work by Tuchman, Fishman, Gitlin and Schudson, and now enjoys the fashionable labels of media sociology and journalism studies.  However, the roots of the approach go much further back, to the University of Chicago’s Robert Park and his view of the organic community with a central role for the newspaper, through Kurt Lewin’s conceptualization of the “gatekeeper” and David Manning White’s empirical exploration of the gatekeeping process, and Warren Breed’s exploration of “social control” in the news room.  
Arguably then, contemporary study of the forces that shape content must be organized along two axes.  One axis is longitudinal, and treats the historical evolution of research and theory; along this axis, students will examine both the seminal works in this area and more recent empirical work, as well as syntheses.  The second axis is marked by different levels of analysis, descending from the macro, ideological or social system level to the most micro-level focus: that of the individual communication worker whose ideas and ideals and behavior shape content.  In some cases, readings will involve foundational concepts that underpin processes that occur.
The goals of the class include the following:


To introduce research on media content and influences on it.


To identify different theoretical frameworks helpful in explaining media content.


To stimulate your own theoretical thinking through original work.


To apply these conceptual frameworks to ongoing discussions about professional issues, including bias and performance and economic viability.


To use these frameworks to guide your own research.
Text and Readings
Required texts are:

Dan Berkowitz, Social Meanings of News: A Text-Reader (Thousand Oaks, CA: Sage, 1997).  Reading assignments indicated as SMN.
Pamela J. Shoemaker and Stephen D. Reese, Mediating the Message in the 21st Century: A Media Sociology Perspective (New York: Routledge, 2013).  Reading assignments indicated as MTM.
Most non-SMN and non-MTM readings may also be distributed as handouts or by posting to Sakai.  I will try to stay ahead of the syllabus in terms of posting these materials to Sakai, but commonly available “breaking” periodical articles (e.g. Journalism & Mass Communication Quarterly, Mass Communication and Society, etc.) are available in Park and Davis libraries.
Course Requirements 

Term Paper (50%).  The main assignment for the semester is a 5,000-6,000 word (18-20 pages, double-spaced, not counting references) paper.  You may produce this paper in one of two ways:

1.  A theoretical argument, in which you detail two different theoretical or conceptual approaches that are relevant to a media-related problem, issue, or question; model the variable relationships involved, specify how they work, and generate hypotheses or research questions; and write a methods section appropriate to examining that problem, issue, or question.  

2.  Conduct an empirical study, in which you adopt one conceptual approach, explain it, model variable relationships, and then conduct empirical research to test the relationships.


Path to the Paper: You will first write a 2-page paper in which you describe the media-related problem or issue you wish to examine (due beginning of class, Sept. 22, accompanied by brief oral presentation to seminar and peer feedback), and a 6-page paper in which you describe the conceptual approaches you will use to address this problem or issue (due beginning of class, Oct. 13, accompanied by brief oral presentation to seminar and peer feedback).  The 6-page paper is 10% of the term paper grade.  On Nov. 10, beginning of class, you will turn in a complete first draft of the paper, accompanied by brief oral presentation to seminar and peer feedback.  The final revised full paper is due at 4 p.m., December 5.

Evaluation of assignments will be assessed based on standards used for a peer-reviewed journal or conference submission.  Major review criteria include study purpose and conceptualization, study relevance to theory and past research, appropriateness of the research design, effectiveness of data collection and analysis, and appropriateness and relevance of conclusions.  Clarity and competence in organization, writing, and style will also be considered. Your reputation for the quality of your scholarship will extend far beyond your time in Carroll Hall.   No graduate student in JOMC at UNC-Chapel Hill should ever turn in an assignment that is not perfect.  Submission to peer-reviewed venues requires that manuscripts be prepared according to the style requirements of those venues. Failure to do so is a sign of poor scholarship, poor planning, and poor home training.  For this seminar, students should adhere to The Chicago Manual of Style (16th edition) or APA for citations and other matters of style.  


Seminar Leadership (30%). You are expected to attend every seminar meeting, and read all assigned readings in advance of class.  You will lead discussion of at least one of the assigned readings for the week.  Prepare at least two provocative discussion questions to be shared with you classmates and send them to me by 5 p.m. the day before class for posting to Sakai or student email addresses.
Participation (20%).  This seminar is not a wake or a collection of radiators.  Consistent and enthusiastic class participation is assumed because scholarship is a shared endeavor among those who seek a better understanding of their discipline and who want to communicate that understanding to others.  You will profit from the insights and concerns of others.  Your own comments and suggestions will help others.  During the week, as you read the course material (and other material, of course), think about how to relate it and integrate it into our discussion.
Those components will be used to determine a final assessment:

H Student reads and critically engages with all of the assigned material. Participation in discussion and written assignments exhibit the ability not only to apply the material, but also to extrapolate ideas, expand into new areas, and contribute to the body of scholarship in the area. Reserved for truly extraordinary work. 

P Student usually reads and engages critically with the assigned material. Able to apply material and extrapolate ideas. Consistently good work done on time. 

L Student reads and engages critically with only some of the assigned material. Able to apply the material and extrapolate ideas in only some instances. 

F Student occasionally misses class, does not always read the material, fails to critically engage with it, and is unable or unwilling to apply the material.
Topic Outline and Schedule
Because of the Labor Day holiday (no class held) Aug. 25 reading assignments are for Aug. 25 discussion.  You are responsible for having read each week’s assignments before we meet.  MTM is Mediating the Message, and SMN is Social Meanings of News.
Aug. 25.  Welcome to the dominant paradigm!  Media content and the framework for its study. The hierarchy of influences as a framework for study. Levels of analysis.  Beyond “news” as focus.  Historical overview: Welcome to the dominant paradigm. The centrality model: Before effects, there is variation in content: Why? How? Lasswell, Klapper, and Chaffee in the same prelude.  Introducing the general hierarchy of influences: Concentric circles, wedding cake, or the Cape Hatteras lighthouse?  Moving from macro- to micro- and back again.  Course structure and student roles.

Preface, Foreword, and Chapters 1-3 in MTM.

Chapters 1 (Schudson), 2 (Zelizer), and 3 (Ettema,Whitney, and Wackman) in SMN.

Paul M. Hirsch, "Occupational, Organizational and Institutional Models in Mass Media Research: Toward an Integrated Framework," in P. Hirsch, P. Miller and F. Kline (eds.) Strategies for Communication Research (Beverly Hills, CA: Sage, 1977): 13-42.


D. Charles Whitney, "Mass Communicator Studies: Similarity, Difference, and Level of Analysis," in J. Ettema and D. Whitney (eds.) Individuals in Mass Media Organizations: Creativity and Constraint (Beverly Hills, CA: Sage, 1982): 241-254.


Sept. 8. The Social Institutional Level as a Framework for Study.  Ideology.  Press nationalism and chauvinism.  Normative and historic theories of media.  Competing institutions: law, economics, advertising, politics, public relations, deviant institutions.  Media content shaped by institutional constraints; institutional power maintained by media content.

Chapter 4 and 5 in MTM.


David Niven, “An Economic Theory of Political Journalism,” Journalism & Mass Communication Quarterly 82 (summer 2005): 247-263.

Pamela J. Shoemaker, Lucig H. Danielian and Nancy Brendlinger, "Deviant Acts, Risky Business and U.S. Interests: The Newsworthiness of World Events," Journalism Quarterly 68 (winter 1991): 781-795.


Peter Kerr and Patricia Moy, “Newspaper Coverage of Fundamentalist Christians, 1980-2000,” Journalism & Mass Communication Quarterly 79 (spring 2002): 54-72.

Carolyn Bronstein, “Representing the Third Wave: Mainstream Print Media Framing of a New Feminist Movement,” Journalism & Mass Communication Quarterly 82 (winter 2005): 783-803.
Michael McCluskey and Young Mie Kim, “Moderatism or Polarization? Representation of Advocacy Groups’ Ideology in Newspapers,” Journalism & Mass Communication Quarterly 89 (winter 2012): 565-584.
Daniel Riffe, “A Case Study of the Effect of Expulsion of U.S. Correspondents on New York Times Coverage of Iran during the Hostage Crisis,” International Communication Bulletin 26 (spring 1991): 11-15.
Sept. 15.  Social Structure as a Framework for Study. Processes of Social Influence, Social Structure, and Structural Pluralism and Mass Communication.
Chapter 8 (Donohue, Olien, and Tichenor) in SMN.
Clarice N. Olien, George A. Donohue, and Phillip J. Tichenor, “Conflict, Consensus, and Public Opinion,” in T. Glasser and C. Salmon (eds.), Public Opinion and the Communication of Consent (New York: Guilford Press, 1995), 301-322.
George A. Donohue, Phillip J. Tichenor, and Clarice N. Olien, “Mass Media Functions, Knowledge, and Social Control,” Journalism Quarterly 50 (winter 1973): 652-59.
Seungahn Nah and Cory L. Armstrong, “Structural Pluralism in Journalism and Media Studies: A Concept Explication and Theory Construction,” Mass Communication and Society 14 (6, 2011): 857-878.

Brendan R. Watson and D. Riffe, “Structural Determinants of Local Public Affairs Place Blogging: Structural Pluralism and Community Stress,” Mass Communication and Society 14 (6, 2011): 879-904.
Masahiro Yamamoto and Weina Ran, “Drug Abuse Violations in Communities: Community Newspapers as a Macro-level Source of Social Control,” Journalism & Mass Communication Quarterly 90 (winter 2013): 629-651.

Optional: Robert K. Merton, "Patterns of Influence: A Study of Interpersonal Influence and of Communications Behavior in a Local Community," in P. Lazarsfeld and F. Stanton (eds.) Communications Research 1948- 1949 (New York: Harper and Brothers, 1949).

Optional: John W. Riley Jr. and Matilda White Riley," Mass Communication and the Social System," in R. Merton et al. (eds.) Sociology Today: Problems and Prospects (New York: Basic Books, 1959), 537-78.

Optional: Eliot Friedson, "Communications Research and the Concept of the Mass," American Sociological Review 18 (3, 1953): 313-317, and in W. Schramm (ed.) The Process and Effects of Mass Communication (Urbana: University of Illinois Press, 1961), 380-388.
Sept. 22  Mass Communication Organizations as a Framework for Study.  Organizational Characteristics and Structure.  Functions and Dysfunctions.  Profit-driven and Not So Much.  Economics: Competition.  Economics: Ownership.  News Ecology and Organizational Adaptation: Commitment to Isomorphism.  Organizations’ Influence on Content.  

<TWO-PAGE IDEA PAPER DUE, BEGINNING OF CLASS
BRIEF ORAL PRESENTATION AND PEER FEEDBACK>
Chapter 6 in MTM.

David Carr, “Print Is Down, and Now Out,” New York Times Aug. 10, 2014.  Access at: http://www.nytimes.com/2014/08/11/business/media/media-companies-spin-off-newspapers-to-uncertain-futures.html?emc=edit_th_20140811&nl=todaysheadlines&nlid=56593181&_r=0

Barry R. Litman and Janet Bridges, “An Economic Analysis of Daily Newspaper Performance,” Newspaper Research Journal 7 (spring 1986): 9-26.

Wilson Lowrey and Chang Wan Woo, “The News Organization in Uncertain Times: Business or Institution?” Journalism & Mass Communication Quarterly 87 (spring 2010): 41-61.

Randal A. Beam, "How Perceived Environmental Uncertainty Influences the Marketing Orientation of U.S. Daily Newspapers," Journalism & Mass Communication Quarterly 73 (summer 1996): 285-303.


Charlene Simmons, “Will You Be on Our Board of Directors? We Need Help: Media Corporations, Environmental Change, and Resource Dependency Theory,” Journalism & Mass Communication Quarterly 89 (spring 2012): 55-72.


Soontae An and Hyun Seung Jin, “Interlocking of Newspaper Companies with Financial Institutions and Leading Advertisers,” Journalism & Mass Communication Quarterly 81 (autumn 2004): 578-600.


Randal A. Beam, “Content Differences between Daily Newspapers with Strong and Weak Market Orientations,” Journalism & Mass Communication Quarterly 80 (summer 2003): 368-390.


S. Lacy, S. Wildman, F. Fico, D. Bergan, T. Baldwin, and P. Zube, “How Radio News Uses Sources to Cover Local Government News and Factors Affecting Source Use,” Journalism & Mass Communication Quarterly 90 (autumn 2013).

Optional: Rene Chen, Esther Thorson, and Stephen Lacy, “The Impact of Newsroom Investment on Newspaper Revenues and Profits: Small and Medium Newspapers, 1998-2002,” Journalism & Mass Communication Quarterly 82 (autumn 2005): 516-532.
Sept. 29  Mass Communication Organizations as a Framework for Study (continued)

Wilson Lowrey, “Journalism Innovation and the Ecology of News Production: Institutional Tendencies,” Journalism & Communication Monographs 14 (winter 2012-13).

Wilson Lowrey, “Commitment to Newspaper-TV Partnering: A Test of the Impact of Institutional Isomorphism,” Journalism & Mass Communication Quarterly 82 (autumn 2005): 495-515.

Peter J. Gade, “Journalism Guardians in a Time of Great Change: Newspaper Editors’ Perceived Influence in Integrated News Organizations,” Journalism & Mass Communication Quarterly 85 (summer 2008): 371-392.

George L. Daniels and C. Ann Hollifield, “Times of Turmoil: Short- and Long-Term Effects of Organizational Change on Newsroom Employees,” Journalism & Mass Communication Quarterly 79 (autumn 2002): 661-680.


Leslie-Jean Thornton and Susan M. Keith, “From Convergence to Webvergence: Tracking the Evolution of Broadcast-Print Partnerships through the Lens of Change Theory,” Journalism & Mass Communication Quarterly 86 (summer 2009): 257-276.
Optional: David P. Demers, “Effect of Organizational Size on Job Satisfaction of Top Editors at U.S. Dailies,” Journalism Quarterly 71 (winter 1994): 914-925.
Oct. 6  Routines and Professional Values as a Framework for Study
Chapter 7 in MTM.
Chapter 9 (Breed), 10 (Bantz), 13 (Tuchman), 14 (Molotch & Lester), 15 (Fishman), 18 (Bantz, McCorkle & Baade), 26 (Zelizer), 24 (Berkowitz) in SMN
Oct. 13 Routines and Professional Values as a Framework for Study (cont.)
<SIX-PAGE CONCEPTUAL PAPER DUE, BEGINNING OF CLASS BRIEF ORAL PRESENTATION AND PEER FEEDBACK>
Gatekeeping beyond Lewin’s Wildest Dreams:

Chapte 5 (White) in SMN
Guido H. Stempel III,  "Gatekeeping: The Mix of Topics and the Selection of Stories," Journalism Quarterly 62 (1985):791 796.

Daniel Riffe, Brenda Ellis, Momo K. Rogers, Roger L. Van Ommeren and Kieran A. Woodman, "Gatekeeping and the Network News Mix," Journalism Quarterly 63 (summer 1986): 315 321.

Pablo J. Boczkowski, “Rethinking Hard and Soft News Production: From Common Ground to Divergent Paths,” Journal of Communication 59 (1, 2009): 98-116.

Pablo J. Boczkowski, “When More Media Equals Less News: Patterns of Content Homogenization in Argentina’s Leading Print and Online Newspapers,” Political Communication 24 (2, 2007): 167-180.

Oct. 20 Routines and Professional Values as a Framework for Study (cont.)
Sources:

Bruce H. Westley and Malcolm S. MacLean Jr., “A Conceptual Model for Communication Research,” Journalism Quarterly 34 (1, 1957): 31-38.
Walter Gieber and Walter Johnson, "The City Hall 'Beat': A Study of Reporter and Source Roles," Journalism Quarterly 38 (summer 1961): 289-297.
Robert Griffin and Sharon Dunwoody, “Impacts of Information Subsidies and Community Structure on Local Press Coverage of Environmental Contamination,” Journalism & Mass Communication Quarterly 72 (summer 1995): 271-284.
Michael R. McCluskey, “Activist Group Attributes and Their Influences on News Portrayal,” Journalism & Mass Communication Quarterly 85 (winter 2008): 769-784.

Spiro Kiousis, Soo-Yeon Kim, Michael McDevitt, and Ally Ostrowski, “Competing for Attention: Information Subsidy Influence in Agenda Building during Election Campaigns,” Journalism & Mass Communication Quarterly 86 (autumn 2009): 545-562.
Oct. 27 Routines and Professional Values as a Framework for Study (cont.)

Roles and Values in Professional Culture:

Randal A. Beam, David H. Weaver, and Bonnie J. Brownlee, “Changes in Professionalism of U.S. Journalists in the Turbulent Twenty-first Century,” Journalism & Mass Communication Quarterly 86 (summer 2009): 277-298.
William P. Cassidy, “Variations on a Theme: The Professional Role Conceptions of Print and Online Newspaper Journalists,” Journalism & Mass Communication Quarterly 82 (summer 2005): 264-280.

Edson C. Tandoc Jr., Lea Hellmueller, and Tim P. Vos, “Mind the Gap: Between Journalistic Role Conception and Role Enactment,” Journalism Practice 7 (5, 2013) at www.tandfonline.com/doi/pdf/10.1080/17512786.2012.726503 (accessed July 30, 2103), doi: 10/1080/17512786.2012.726503.
Randal A. Beam, “Organizational Goals and Priorities and the Job Satisfaction of U.S. Journalists,” Journalism & Mass Communication Quarterly 83 (spring 2006): 169-185.
Joseph Man Chan, Zhongdang Pan, and Francis L.F. Lee, “Professional Aspirations and Job Satisfaction: Chinese Journalists at a Time of Change in the Media,” Journalism & Mass Communication Quarterly 81 (summer 2004): 254-273.
Nov. 3 Routines and Professional Values as a Framework for Study (cont.) 

Professional Paradigms and Boundaries: 
Chapter 27 (Reese) in SMN.


Mark Coddington, “Defending a Paradigm by Patrolling a Boundary: Two Global Newspapers’ Approach to WikiLeaks,” Journalism & Mass Communication Quarterly 89 (fall 2012): 377-396.
Elizabeth Blanks Hindman, “Jayson Blair, The New York Times, and Paradigm Repair,” Journal of Communication 55 (June 2005): 225-241.

Dan Berkowitz, “Doing Double Duty: Paradigm Repair and the Princess Diana What-a-story,” Journalism 1 (August 2000): 125-144.

Amy Reynolds and Brooke Barnett, “This Just In…How National TV News Handled the Breaking ‘Live’ Coverage of September 11,” Journalism & Mass Communication Quarterly 80 (autumn 2003): 689-703.


Elizabeth Blanks Hindman and Ryan J. Thomas, “Journalism’s ‘Crazy Old Aunt’: Helen Thomas and Paradigm Repair,” Journalism & Mass Communication Quarterly 90 (summer 2013): 267-286.
Optional: Dan Berkowitz and Robert E. Gutsche Jr., “Drawing Lines in the Journalistic Sand: Jon Stewart, Edward R. Murrow, and Memory of News Gone By,” Journalism & Mass Communication Quarterly 89 (winter 2012): 643-656.
Myths: 
Chapter 21 (Smith) and 22 (Bird & Dardenne) in SMN.
Nicole Maurantonio, “Remembering Rodney King: Myth, Racial Reconciliation, and Civil Rights History,” Journalism & Mass Communication Quarterly 91 (in press, winter 2014).
Dan Berkowitz, “Suicide Bombers as Women Warriors: Making News through Mythical Archetypes,” Journalism & Mass Communication Quarterly 82 (autumn 2005): 607-622.

Jack Lule, “Myth and Terror on the Editorial Page: The New York Times Responds to September 11, 2001,” Journalism & Mass Communication Quarterly 79 (summer 2002): 275-293.

Barbara Friedman, “Unlikely Warriors: How Four U.S. News Sources Explained Female Suicide Bombers,” Journalism & Mass Communication Quarterly 85 (4, 2008): 841-859.
Nov. 10 Routines and Professional Values as a Framework for Study (cont.)
<FULL DRAFT OF PAPER DUE BEGINNING OF CLASS BRIEF ORAL PRESENTATION AND PEER FEEDBACK>

Technology and Routines and Values:

Zvi Reich, “The Impact of Technology on News Reporting: A Longitudinal Perspective,” Journalism & Mass Communication Quarterly 90 (autumn 2013): TBA.
Jane B. Singer, “More Than Ink-Stained Wretches: The Resocialization of Print Journalists in Converged Newsrooms,” Journalism & Mass Communication Quarterly 81 (winter 2004): 838-856.
Mary Angela Bock, “You Really, Truly, Have to ‘Be There’: Video Journalism as a Social and Material Construction,” Journalism & Mass Communication Quarterly 88 (winter 2011): 705-718.
Pablo J. Boczkowski, “The Processes of Adopting Multimedia and Interactivity in Three Online Newsrooms,” Journal of Communication 54 (2, 2004): 197-213.
Doreen Marie Marchionni, “Journalism as a Conversation: A Concept Explication,” Communication Theory 23 (2, 2013): 131-147.

Jane B. Singer, “The Socially Responsible Existentialist: A Normative Emphasis for Journalists in a New Media Environment,” Journalism Studies 7 (1, 2006): 2-18. Also in Daniel A. Berkowitz (ed.), Cultural Meanings of News: A Text-Reader (Thousand Oaks, CA: SAGE, 2011), 53-66.

Sue Robinson, “’Someone’s Gotta Be in Control Here’: The Institutionalization of Online News and the Creation of a Shared Journalistic Authority,” Journalism Practice 1 (3, 2007): 305-321.   Also in Daniel A. Berkowitz (ed.), Cultural Meanings of News: A Text-Reader (Thousand Oaks, CA: SAGE, 2011), 151-164. 
Nov. 17 Individual Characteristics as a Framework for Study.  

Chapter 8 in MTM.

Marie Hardin, “Stopped at the Gate: Women’s Sports, ‘Reader Interest,’ and Decision Making by Editors,” Journalism & Mass Communication Quarterly 82 (2005):62-77.


Stephanie Craft and Wayne Wanta, “Women in the Newsroom: Influences of Female Editors and Reporters on the News Agenda," Journalism & Mass Communication Quarterly 81 (spring 2004): 124-138.


Randal A. Beam and Damon T. Di Cicco, “When Women Run the Newsroom: Management Change, Gender, and the News,” Journalism & Mass Communication Quarterly 87 (summer 2010): 393-411.

Lindsey Meeks, “He Wrote, She Wrote: Journalist Gender, Political Office, and Campaign News,” Journalism & Mass Communication Quarterly 90 (spring 2013): 58-74.


Renita Coleman and Lee Wilkins, “The Moral Development of Journalists: A Comparison with Other Professions and a Model for Predicting High Quality Ethical Reasoning,” Journalism & Mass Communication Quarterly 81 (autumn 2004): 511-527.


Dan Berkowitz and Yehiel Limor, “Professional Confidence and Situational Ethics: Assessing the Social-Professional Dialectic in Journalistic Ethics Decisions,” Journalism & Mass Communication Quarterly 80 (winter 2003): 783-801.


Norman P. Lewis and Bu Zhong, “The Root of Journalistic Plagiarism: Contested Attribution Beliefs,” Journalism & Mass Communication Quarterly 90 (spring 2013): 148-166.
Nov. 24 Taking The Hierarchy On the Road

Chapter 9 in MTM.

Stephen D. Reese, “Understanding the Global Journalist: A Hierarchy-of-Influences Approach,” Journalism Studies 2 (2, 2001): 173-187.  Also in Daniel A. Berkowitz (ed.), Cultural Meanings of News: A Text-Reader (Thousand Oaks, CA: SAGE, 2011), 3-15.

Mark Deuze, “National News Cultures: A Comparison of Dutch, German, British, Australian, and U.S. Journalists,” Journalism & Mass Communication Quarterly 79 (spring 2002): 134-149.


Zvi Reich and Thomas Hanitzsch, “Determinants of Journalists’ Professional Autonomy: Individual and National Level Factors Matter More than Organizational Ones,” Mass Communication and Society 16 (1, 2013): 133-156.

Thomas Hanitzsch and 16 co-authors, “Modeling Perceived Influences on Journalism: Evidence from a Cross-National Survey of Journalists,” Journalism & Mass Communication Quarterly 87 (spring 2010): 5-22.

Dec. 2 Oral presentation on paper
Dec. 5, 4 p.m. FINAL PAPER DUE


Books You Should Read

Dan Berkowitz, Cultural Meanings of News: A Text-Reader.

Herbert Gans, Deciding What’s News.

Jack Lule, Daily News, Eternal Stories: The Mythological Role of Journalism.

John McManus, Market-driven Journalism.

John C. Pollock (ed.), Media and Social Inequality: Innovations in Community Structure Research.

Michael Schudson, The Sociology of News 2nd edition.

Pamela J. Shoemaker and Tim P. Vos, Gatekeeping Theory.

Karin Wahl-Jorgensen and Thomas Hanitzsch, Handbook of Journalism Studies. 
David H. Weaver, Randal A. Beam, Bonnie J. Brownlee, Paul S. Voakes, and G. Cleveland Wilhoit, The American Journalism in the 21st Century. 
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