JOMC 715—New Media and Society
Instructor:  Sriram "Sri" Kalyanaraman, PhD

Associate Professor & Director

Media Effects Laboratory

School of Journalism and Mass Communication

University of North Carolina - Chapel Hill

843-5858 (leave message)

sri@unc.edu (NOT sri@email.unc.edu)

Skype ID: sri.kalyanaraman

Course Overview:  The diffusion of new media and communication technologies—especially the Internet and the World Wide Web—and the rising sophistication of computer software and hardware has transformed the nature of electronic communication and information.  Indeed, this transformation is occurring at such a rapid pace that current new media theory, research, and practice are continually evolving.  This course attempts to introduce students to cutting-edge trends and the latest advancements in the current information technology landscape.  The course will focus both on theoretical models and frameworks that are relevant in digital environments as well as practical applications and implications of new media.  Through a combination of lectures, readings, assignments, and projects, you will develop a nuanced understanding of diverse new media topics (e.g., online journalism, Web advertising, e-commerce, social networks, human-computer interaction, computer-mediated communication, virtual reality, etc.).  The fundamental discussions are grounded in how individuals respond to new technologies as social actors. Accordingly, the course is largely structured into two broad areas: new wine, new bottles (the examination of concepts, frameworks, and issues unique to new media) and old wine, new bottles (the influence of new media pertaining to concepts, frameworks, and issues in more traditional domains). At the end of the course, I expect you to become more discerning consumers—and thinkers—of electronic information.

Course Objectives:  The course objectives are:

· To learn about a variety of new media domains

· To develop a critical understanding of the theory and practice of online communication

· Understand the role and function of traditional communication concepts in new media

· To obtain an understanding—and appreciation—of how new media research is conducted

· Translate conceptual implications of new media to practical applications

Textbook:  Nass, C., & Yen, C.  (2010).  The man who lied to his laptop:  What machines teach us about human relationships.  New York, NY:  Current (Penguin Group).  In addition, pdfs of selected readings will be made available during the course of the semester.

Grading Events

Technology Critique Assignment: This assignment requires you to critique 3 videos that are chosen to reflect one or more aspect of the readings and discussion (in approximately 500 words) during the course of the semester. Your critique should showcase your understanding of relevant class-related discussion, readings, and lecture notes (see attached guidelines). This assignment accounts for 20 percent of the course grade (6.67 percent for each critique).  
Research Project Proposal:  In order for you to engage in the research process, you will be required to produce a document that will propose in detail a project that you design.  The proposal will require you to demonstrate a rigorous understanding of one or more aspects of communication technology and to propose an essential research question related to new media and society (see attached guidelines). I strongly encourage you to consult with me before you finalize your proposal topic. The research project accounts for 30 percent of the course grade.  
Annotated Bibliography: Related to the research project proposal, in order to get you started on your project proposal and to ensure that it is conceivable and feasible for study, you are required to turn in an annotated bibliography and outline on Monday, March 18. This bibliography should provide a brief overview of the concepts/variables that are germane to your research topic, followed by a statement of your essential research question. The bibliography per se should include at least 6 scholarly journal articles related to your topic of research, along with a paragraph summary of how the article advances conceptual and methodological understanding of your proposed study.  Please note that your summaries should NOT simply be copied from the abstract of the articles.  Also, your paragraph summaries need to be in your own words and bereft of direct quotations. It is essential that you thoroughly read the articles that you are using to develop a complete understanding of how they fit in with your proposal.  This assignment accounts for 10 percent of the course grade.

Discussion Leading: In select weeks (sessions 5, 7, 9, & 11), teams of four students will be responsible for leading the discussion on the readings assigned for the week. This assignment will require the lead group to provide a comprehensive account of each of the assigned readings including the scope of theory, important research question(s), design and measurement, findings, and implications. Thought-provoking questions and comments that are insightful, especially in spurring future research/examination and conceptual and applied rigor, are key determinants of the effectiveness of the discussion. The students leading the discussion should shepherd the week’s discussion pinpoint the most salient aspects of the readings/discussion (see attached guidelines). This assignment accounts for 10 percent of the course grade.
Discussion Participation/Discussion Questions: Another 30 percent of the course grade (3 percent per session) is devoted to the quality of your participation in the weekly discussion forums. As you well know, the success of any graduate seminar is predicated on the quality of discussion that we engage in, so, SPEAK UP! For every topic session, students are required to post questions/comments pertinent to the week’s readings. For sessions 2, 3, and 4, I have posted some initial questions and probes to familiarize yourself with the structure of the discussion. Keep in mind that for sessions 5, 7, 9, and 11, the discussion will be led by a four-member team so they will be responsible for the initial set of questions, probes, comments, etc. It is important that you have read the assigned readings ahead of time and come prepared with questions, probes, and suggestions (see attached guidelines). Also, it is expected that you will be an active participant during the course of the discussion thread and not restrict yourself to just one-time participation. For the remaining weeks (sessions 6, 8, 10, 12, 13, & 14), I request each one of you to send me at least one research question (with appropriate rationale) based on the readings and other materials from that week (once I receive all the questions, I will post them on Sakai to enhance our collective learning experience). At the end of the semester, I will select each student’s 10 highest scoring weeks and award that score to this component of the grade. 
Schedule: The schedule includes the main topics for each week and the reading required for the meeting. The lectures will add different perspectives to the existing material.  Students are expected to have completed the assigned readings BEFORE each topic is discussed. 

Policy on Academic Integrity:  Students are expected to conform to the Honor Code in all academic matters.  For more information on the Honor Code, please visit the following URL: http://www.unc.edu/depts/honor/studinfo.html, or feel free to speak to me or someone at the Office of the Student Attorney General or the Office of the Dean of Students.

Electronic Etiquette:  E-mails that fail to conform to basic fundamentals of etiquette (especially: 1) appropriate salutation/title; 2) subject heading, and 3) signature) will NOT receive a response, as I consider such mails to be spam and delete them immediately.  

Note: Based on your input and our progress, I reserve the right to amend and change the syllabus, reading schedules, and grading events during the semester.

Course Schedule

Session 1
INTRODUCTION TO CLASS, OVERVIEW, & A RESEARCH METHODS PRIMER



Nass & Yen (Introduction)

Session 2
NEW MEDIA & SOCIAL ROLES



Nass & Yen Ch. 1 & 3

Session 3
NEW MEDIA & PERSONALITY



Nass & Yen Ch. 2

Session 4
 NEW MEDIA & EMOTION



Nass & Yen Ch. 4

Session 5
NEW MEDIA & PERSUASION



Nass & Yen Ch. 5

Session 6
EFFECTS OF INTERACTIVITY (NWNB)



Readings: see Session 6 Lecture Module
Session 7
EFFECTS OF NAVIGABILITY (NWNB)



Readings: see Session 7 Lecture Module
Session 8
MULTIMODALITY & MULTIMEDIA (NWNB)



Readings: see Session 8 Lecture Module




Session 9
CUSTOMIZATION FOR NEW TECHNOLOGIES (NWNB)



Readings: see Session 9 Lecture Module
Session 10
VIRTUAL REALITY & ROBOTICS (NWNB)



Readings: see Session 10 Lecture Module
Session 11
ONLINE JOURNALISM (OWNB)



Readings: see Session 11 Lecture Module
Session 12
ONLINE GAMES (NWNB)


Effects of Violent Video Games


Readings: see Session 12 Lecture Module
Session 13
PERSPECTIVES ON ONLINE ADVERTISING (OWNB)


Readings: see Session 13 Lecture Module
Session 14
PRINCIPLES OF E-MARKETING (OWNB)


Readings: see Session 14 Lecture Module
Session 15
WRAP UP & REVIEW


No assigned readings
Note

NWNB: new wine, new bottles
OWNB: old wine, new bottles
