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Course description
Mass media have been alternately feared, bemoaned, used, and dismissed as tools to change beliefs, attitudes, and behavior.  Together, we will explore a century’s worth of thinking as to how and when media might have such effects.  We will approach this topic largely from a social science perspective, and will also discuss some of the advantages and limitations inherent in looking for effects in that way.
Course learning objectives
Upon successful completion of this course, each student should have developed understanding of the following:

· How to critically assess the impact of media content on society and individuals

· Prominent theories of mass media effects

· How to critically engage research in this arena
Target audience

This seminar is intended for students who are interested in grappling with the effects of mass media, both as a matter of empirical inquiry and in terms of ethics and policymaking.  The course is open to advanced undergraduates and graduate students.  I will strive to create an inclusive discussion environment that will invite participation from both undergraduates and graduate students; previous social science training or coursework is not a prerequisite for successful participation in the class.  
Required texts and reading
1. Bryant, J., Thompson, S., & Finklea, B. W. (2012). Fundamentals of media effects.  (2nd ed.)  Long Grove, IL: Waveland Press.
2. Southwell, B. G. (2013). Social networks and popular understanding of science and health: Sharing disparities. Baltimore, MD: Johns Hopkins University Press.

3. 
Additional reading, available in class, including the following:
Althaus, S. L., & Tewksbury, D. (2002). Agenda setting and the “new” news. Communication Research, 29. 180-207.

Anderson, D. R., & Pempek, T. A. (2005). Television and very young children. American Behavioral Scientist, 48, 505-522.

Bazarova, N. N. (2012). Public intimacy: Disclosure interpretation and social judgments on Facebook. Journal of Communication, 62(5), 815-832.

Belluck, P. (2013). Comment Ban Sets Off Debate. New York Times: Science. http://www.nytimes.com/2013/10/01/science/comment-ban-sets-off-debate.html?pagewanted=all&_r=0
Bushman, B. J., & Huesmann, L. R. (2001). Effects of televised violence on aggression. In Singer, D. G., & Singer, J. L. (Eds.) Handbook of Children and the Media (pp 223-255).  Thousand Oaks, CA.: Sage. 
Bushman, B. J., & Gibson, B. (2011). Violent video games cause an increase in aggression long after the game has been turned off. Social Psychology and Personality Science, 2(1), 29-32.    

Chaffee, S. H., & Metzger, M. J. (2001). The end of mass communication? Mass Communication and Society, 4. 365-379.
Choi, K., Forster, J. L., Erickson, D. J., Lazovich, D., & Southwell, B. G. (2011). Prevalence of smoking in movies as perceived by teenagers: Longitudinal trends and predictors. American Journal of Preventive Medicine, 41(2), 167-173.
Donnerstein, E., & Smith, S. (2001). Sex in the media.  In Singer, D. G., & Singer, J. L. (Eds.) Handbook of Children and the Media (pp. 289-307).  Thousand Oaks, CA.: Sage.
Harrison, K., & Hefner, V. (2006). Media exposure, current and future body ideals, and disordered eating among preadolescent girls: A longitudinal panel study. Journal of Youth and Adolescence, 35. 146-156.
Hwang, Y. & Southwell, B. G. (2009). Science TV news exposure predicts science beliefs: Real world effects among a national sample. Communication Research, 36(5), 724-742.

Kanter, M., Afifi, T., & Robbins, S. (2012). The impact of parents “friending” their young adult child on Facebook on perceptions of parental privacy invasions and parent-child relationship quality. Journal of Communication, 62(5), 900-917.
Katz, E., & Lazarsfeld, P. F. (1955). Personal Influence. Glencoe, Ill: Free Press.

Madigral, A. (December 2010). Take the data out of dating. The Atlantic, 37. 

Nagel, F., Maurer, M., & Reinemann, C. (2012). Is there a visual dominance in political communication? How verbal, visual, and vocal communication shape viewers’ impressions of political candidates. Journal of Communication, 62(5), 833-850.

Poniewozik (December 6, 2010). The tick, tick, tick of the times. Time, 23.
Price, V. & Cappella, J. N. (2002). Online deliberation and its influence: The electronic dialogue project in Campaign 2000. IT & Society, 1(1), 303-329. 
Schemer, C. (2012). The influence of news media on stereotypic attitudes toward immigrants in a political campaign. Journal of Communication, 62(5), 739-757.

Southwell, B. G. (2010). On the need for a lifespan approach to health campaign evaluation. Health Communication, 25(6), 525-528. 
Southwell, B. G., Murphy, J. J., DeWaters, J. E., & LeBaron, P. A. (2012). Americans’ perceived and actual understanding of energy (RTI Press peer-reviewed publication No. RR-0018-1208). Research Triangle Park, NC: RTI Press.
Southwell, B. G., Slater, J. S., Nelson, C. L., & Rothman, A. J. (2012). Does it pay to pay people to share information?  Using financial incentives to promote peer referral for mammography among the underinsured. American Journal of Health Promotion, 26(6), 348-351. 
Strasburger, V.C., Jordan, A.B. & Donnerstein, E. (2010) Health effects of media on children and adolescents. Pediatrics, 125, 756.

Stutts, M. A., & Hunnicutt, G. G. (1987). Can young children understand disclaimers in television commercials? Journal of Advertising, 16, 41-46.
 Wartella, E. A., Vandewater, E. A., and Rideout, V. J. (2005). Introduction: Electronic media use in the lives of infants, toddlers, and preschoolers. American Behavioral Scientist, 48, 501-504.
Weeks, B. & Southwell, B. (2010). The symbiosis of news coverage and aggregate online search behavior: Obama, rumors, and presidential politics. Mass Communication and Society, 13, 341-360.
Yzer, M. C., & Southwell, B. G. (2008). New communication technologies, old questions.  American Behavioral Scientist, 52(1), 8-20.

Grading and course requirements*
assignments:

40 % of final grade
(1/15; 2/17; 3/26; 4/16)
midterm exam:

25 % of final grade
(Wednesday, 3/5)

second exam:

25 % of final grade
(Monday, 4/21)
class participation:
10 % of final grade
(see policy notes)

*Note: Graduate student grades will be calculated slightly differently, with the final graduate student paper worth 20% of the final grade and individual assignments worth another 20% total.  

Registration in this course is by A-F only.  Students should expect to spend about 9 hours in learning efforts per week (inside and outside of class) to satisfactorily complete this course.

A – achievement that is outstanding relative to the level necessary to meet course requirements.

B – achievement that is significantly above the level necessary to meet course requirements.

C – achievement that meets course requirements in every respect.

D - achievement that is worthy of credit even though it fails to meet fully the course requirements.

F – represents failure and signifies that the work was either completed but at a level of achievement that is not worthy of credit or was not completed.

I (Incomplete) – Assigned at the discretion of the instructor.  An incomplete grade will be considered only when documented, extraordinary circumstances beyond control, or ability to anticipate, prohibit timely completion of the course requirements.  Incomplete grades are rare and require a written agreement between instructor and student.
Policies

Grading

Assignments, the midterm and the final exam will be graded quantitatively, with your average assignment grade contributing 40 % of your final grade, your midterm grade contributing 25 %, and the final contributing 25 %. 

Assignments: The assignments are an opportunity for you to consider what you have learned in class or during the course of your reading thus far.  Assignments are due at the beginning of class on the date indicated.  Any late assignment will be penalized by a 50% score reduction.  Requests for no-penalty extensions will be considered only in extraordinary circumstances and must be submitted via e-mail to me prior to the due date, i.e., not on or after the due date.    
Class participation: I expect you to actively participate in class discussions. Class participation points are yours to lose. Show up to class on time, do the reading, be respectful of your classmates, and ask questions when you have them and you will receive a high class participation score.  This means that you can guarantee a high mark for the final 10% of your course grade just by showing up and participating.

Make-up exams
Make-ups will only be considered only in extraordinary circumstances and must be requested via e-mail prior to the exam date. 
Policy on academic integrity
Students are expected to adhere to the Honor Code.  For more information, please visit honor.unc.edu.
Disabilities

Students with disabilities that affect their ability to participate fully in class or to meet all course requirements are encouraged to bring this situation to the attention of the instructor so that appropriate accommodations can be arranged.  

Syllabus changes

I view the syllabus as a contract between you and me. I will do my best to adhere to the schedule outlined.  I nonetheless reserve the right to make changes to the syllabus, including project due dates and test dates, when unforeseen circumstances occur.  By and large, such changes will reflect student input and any such changes will be announced as early as possible so that you can adjust your schedule.
Course schedule  
1/8
First day of class; introductions

1/13
What is a “media effect”?  
 

** Have read Bryant, Thompson, & Finklea, chapter 1, and Bushman & Gibson (2011)
1/15
A short history of mass communication research

** Have read Bryant, Thompson, & Finklea, chapter 3

** Assignment # 1 due 
1/20   
No class. 

1/22
Are mass media dying?  Are “social media” mass media?  What’s new? 


** Have read Chaffee & Metzger (2001), Yzer and Southwell (2008), Bazarova (2012), and Southwell (2013) chapter 1
Theoretical perspectives

1/27
Social learning


** Have read Bryant, Thompson, & Finklea, chapter 4
1/29
Cultivation    
** Have read Bryant, Thompson, & Finklea, chapter 8
2/3
Priming
** Have read Bryant, Thompson, & Finklea, chapter 5

2/5
Agenda-setting

** Have read Bryant, Thompson, & Finklea, chapter 6, Althaus & Tewksbury (2002), and Weeks 
     and Southwell (2010)

2/10
The roles of social networks and conversations in mass media effects 


** Have read Southwell (2013), chapters 2-3, chapter 7
2/12
 The impact of media technologies on relationships


** Have read Madrigal (2010) and Kanter et al. (2012)

2/17
 Understanding audience motivations for media use


** Have read Bryant, Thompson, & Finklea, chapter 9   
**Assignment #2 due
Individual differences in effects?

2/19
Differences in information appetite: The case of sensation seeking

2/24
Infants and toddlers


** Have read Wartella et al. (2005) and Anderson & Pempek (2005)
2/26
Children and adolescents


** Have read Strasburger et al. (2010), Stutts and Hunnicutt (1987) and Choi et al. (2011)

3/3
Elderly


** Have read Southwell (2010)
3/5
Midterm exam in class
3/10 & 3/12
Spring break.  Have fun!

Debating controversial topics

3/17
Debate organization in class.  

** Have read Bushman & Huesmann (2001) and Donnerstein & Smith (2001)

3/19
Debate preparation.  No formal class.

3/24
Debate on graphic media content in class  

(Assignment #3: either debate participation, in class, or judging)  

3/26
Screening of “Growing Up Online”


**Assignment #3 due
Special topics: Politics, health and science
3/31 
Do we learn form the news and the impact of mass media on democracy


** Have read Poniewozik (2010), Price & Cappella (2002), Bryant, Thompson, & Finklea, chapter   
                   14, and Nagel et al. (2012)  
4/2
 Health communication: An overview


** Have read Bryant, Thompson, & Finklea, chapter 15; Southwell (2013), chapters 4 -6 and 8

4/7
Emotion and mass media


** Have read Bryant, Thompson, & Finklea, chapter 13
4/9
Positive effects? 

** http://mediaimpact.org/entertainment-education/
4/14
Effects on eating patterns and body image


** Have read Harrison & Hefner (2006)     
4/16
Stereotype change and reinforcement


** Have read Bryant, Thompson, & Finklea, chapter 16, and Schemer (2012)
**Assignment #4 due
4/21
**Second exam in class 

4/23
Mass media and science

**Have read Belluck (2013), Hwang & Southwell (2009) and Southwell, Murphy, DeWaters, and 
    LeBaron (2012). 
Assignment instructions
You will be asked to submit a series of short, double-spaced essays on relevant topics as well as to prepare or judge in-class debates on various topics.  More detail will follow in class, but here is a brief overview.
Assignment # 1: In a 3- to 5-page essay, you need to address the question, “Do mass media have any noteworthy effect on society or on individuals?”  (You will have an opportunity to revisit this question again at the end of the semester.)  Be specific in your argument and take a stand.  Define what you mean by an effect.  Try to answer largely yes or no.  Use examples.  You can draw on your own experience and do not need to include formal citations in this first essay.  
Assignment # 2:  Carefully assess the conversations regarding mass media content that you personally have or that hear around you for a week.  Keep a diary every night for seven nights regarding any such talking about media you experience or overhear.  Such conversations might include two roommates talking about a reality TV show or a friend forwarding you a YouTube clip and you responding to her via e-mail.  In a 3- to 5-page essay, include a detailed summary of two or three such conversations.  Then with specific reference to chapter 7 of Southwell’s (2013) book comment explicitly on the potential impact of such conversations on the effects of the media content in question.  You should tie your observations to the specific arguments in that article if possible.     
Assignment # 3: Everyone will prepare either to present one side of a debate involving the impact of sexual/violent content in conventional media/video games or to judge such a debate.  Working in small groups, you will argue either yes or no to the questions of whether exposure to such media content has negative consequences and whether such content should be banned.  A group of judges will judge the debate and vote for a winner.
Assignment # 4: For assignment # 1, you addressed the question, “Do media have any effect on society or individuals?”  For assignment # 4, you will rewrite that paper based on what you learned during the semester.  In a 4 to 6 page essay, you will need to specifically add citations from at least 5 of the articles covered during the semester and should prepare to have your paper judged as a formal academic argument.  Please use American Psychological Association formatting.  (Style guides are available on-line.)  You can continue to draw upon personal examples in some instances, but need to back up your arguments with citations to literature and empirical evidence.  
