JOMC 333 Video Communications for PR and Marketing
Fall 2014
Time:   Thursdays    6:00-8:45 PM 

Room:  132 Carroll (TV News Room)

Professor:  Bruce H. Curran

Office:  Carroll Hall TBD                                
Office Hours:  Thursday 3-5:30pm

Curran’s phone: 919-618-1890

Email:  macpilot7@gmail   
Course Objectives:  The course will introduce students to the use of video as an important means of communication with a variety of publics, both internal and external.  The class will provide an opportunity for the students to hear the latest information from experts in the field on the use of electronic media in a business communications programs.  Business teams will be formed to work with community clients and to produce a broadcast quality public service video, i.e., student crews of writers, editors, producers and directors will be assigned to budgeted video projects with professional business clients.  The project videos will be completed by the end of the semester. Students will work closely with the community agency during the semester to develop the video piece. 

This course is taught by Bruce Curran. Professor Curran is an adjunct lecturer in the School and is a partner in a global health communications company. He is a former Global Medical Communications Manager for GlaxoSmithKline.  He has been teaching at the school over 18 years. 
Very important things to remember:
1. There are no excuses in this course or the professional communications business. If you are going to miss class contact me in advance. 
2.  BE ON TIME. (This includes class, locations, assignments and deadlines)

NOTE: Being absent (class and locations) without proper excuse and being habitually late will definitely lower your final grade. 

3.  Pre-production and preparation are the most important aspects of the course. They will be observed and graded.
4. Expect “Murphy’s Law” to happen. Things happen, be prepared. Have a plan “B” ready. Flexibility and creativity are your friends.
5. Keep close professional touch with your clients. Keep them informed. If there is a problem come to me. If I hear from them before you tell me there may be a problem, it can become a serious problem for you.  

6. The subjective skills of leadership, initiative, teamwork, creativity, flexibility, decision making, management, planning and engagement with the project are highly prized in this class and weigh heavily on your grade.

Required Text:   “Television Production” (a free interactive web text) - Ron Whittaker, PHD (www.cybercollege.com) Click on “TV Production Index” for the subject sections. See production modules for text readings. 
Grades:  The grades for this course will be based on: 
1.  Final PSA project  – 50%

2. Exams/text presentation/press release – 25%

3. Attendance/ participation/attitude – 25%

*Please refer to the Definition of Grades for grading rationale. A further 

 description of grading is detailed at the end of the syllabus        

Production Positions for PSA Crews:

Writer:   primary script writer, continuity, props, production journal chief, assistant video editor

Video Editor:  primary editor, unit and location manager, production journal assistant, props assistant
Producer:  overall project manager, main client representative
Director:  creative responsibility, casting, shoot director on location
Class Schedule:

Aug. 21 - Overview of class. Explanation of the course outline and student responsibilities. Review of projects (clients and budgets) and production jobs (above). Look at PSAs. Meet/talk with each other and review of your skills. Each student will hand in 1st, 2nd and 3rd job choice by end of class. 
Aug. 28 – Job Interviews. Meet with each student for 15 minutes of skills evaluation for project positions. Talk about career goals and skill development needs. 
Sept. 4 - Meet the PSA clients. Conduct individual team meetings and discussion with your client. Discuss needs, getting background from client, getting to know client and organization.  
Sept. 11 - Professional Seminar: Myers – Briggs profile. Learning about one of the most important business tools in your portfolio.  Managing and working with clients, colleagues, talent and regular people.   
Sept. 18 Professional Seminar: The Writer &  The Editor (Corporate, Creative). Professional writing and editing for corporate and commercial work. Review PSA concepts with professional writer. Review planning and shooting dates and production issues.

Sept. 25 - - Producers, Directors, Editors & Writers present their text material. 

Oct. 2 –  Professional Seminar: The Producer: Discovery Channel.  Former  producer for Discovery lectures on national level video production 
Oct. 9 - –  Professional Seminar: Social media and Personal Branding. Adjunct Lecturer Gary Kayye.  Hand out mid-term
            (Fall Break 10/15-10/20).  
Oct. 25 - Professional Seminar: Sports Documentary Production. Former head of documentary production at ESPN talks about documentary form as news. Production on a killer schedule.  
Nov. 1 - Professional Seminar: Review field techniques, production and equipment (camera, lighting, audio). Field planning. Presentation by professional videographer.  Last minute review of location details, loading equipment, call times, all production details.  
Shooting Schedule
(Nov. 1/2, Nov. 8/9) 
Nov. 6 - Editing PSA’s – Review & instruction 
Nov. 13 - Work on fine-cut editing of PSA’s

Nov, 20 – Professional Seminar: Using These Skills to Get a Job.   Professional roundtable discussion on how to leverage your media and PR skills in the marketplace.  
Nov 27 - Thanksgiving
Dec 4 - Presentation of final cuts of PSA’s. (Turn in Final Exam by Dec 5)
Definition of Grades
A   Nearly perfect in execution…quality and quantity of work is exceptional…demonstrates leadership

A -  stands out…good attitude…work is impressive in terms of quantity and quality…very few problems all term…team player
B+   Good performance…consistently does more than required …self starter
B  Solid effort above average level …also contributes to team

C   Acceptable work…follows instructions…understands basics…weak in some phase of project
D   Incomplete mastery of material
Honor Code: It is expected that each student in this class will conduct herself/himself within the guidelines of the Honor System.  All academic work should be done with the high level of honesty and integrity that this university demands. 

Plagiarism Policy at UNC: At UNC, plagiarism is defined as “the deliberate or reckless representation of another’s words, thoughts, or ideas as one’s own without attribution in connection with submission of academic work, whether graded or otherwise.” Because it is considered a form of cheating, the Office of the Dean of Students can punish students who plagiarize with course failure and suspension. 
The Accrediting Council on Education in Journalism and Mass Communications (ACEJMC)
The School of Journalism and Mass Communication’s accrediting body outlines a number of values you should be aware of and competencies you should be able to demonstrate by the time you graduate from our program.  You can learn more about them here:
http://www2.ku.edu/~acejmc/PROGRAM/PRINCIPLES.SHTML#vals&comps
 No single course could possibly give you a solid grasp of all of these values and competencies; but collectively, our classes are designed to build your abilities in each of these areas.  Our advanced courses will provide you with more detailed guidance based on your specific area of specialization. In this class, we will address a number of the values and competencies, with special emphasis on the following six bullets under "Professional values and competencies" in the link noted above.
  understand concepts and apply theories in the use and presentation of images and information; 
  demonstrate an understanding of professional ethical principles and work ethically in pursuit of truth, accuracy, fairness and diversity; 
  think critically, creatively and independently; 

  write correctly and clearly in forms and styles appropriate for the communications professions, audiences and purposes they serve; 

  critically evaluate their own work and that of others for accuracy and fairness, clarity, appropriate style and grammatical correctness; 

  apply tools and technologies appropriate for the communications professions in which they work.

