JOMC 830 – Public Relations Seminar

Fall 2014
	Time & location:

Fridays, 9 – 11:50am, Carroll 340 (Research Center)
Instructor:


Dr. Maria Leonora (Nori) Comello

comello@email.unc.edu (Best way to reach me)

(919) 928-2440 cell

Skype: nori.comello

Office location/hours:
Carroll Hall 379, Tuesdays, 2 – 3:30 pm and by appointment



Course Overview:  This graduate-level class is designed to provide you an opportunity to explore concepts and frameworks in public relations and strategic communication, how they’re applied academically and professionally, and how you can employ them in your studies and your vocation. In addition to the basic theoretical foundations, we’ll explore some areas of particular interest to you and your work. Both master’s and Ph.D. students may participate in this class – please use this course to further your degree aspirations. Master’s students find this class a helpful means of preparing the thesis literature review (or even your proposal); Ph.D. students should produce a paper suitable for conference presentation. 
Course objectives:

· Gain an understanding of academic research in public relations/strategic communication theory and how that research applies to “the real world”

· Critique and evaluate existing theoretical literature through written reports and group discussions
· Make an independent argument (your paper) to utilize or modify existing theoretical concepts, or to propose new directions for theory that affects the public relations practice
Required readings:

· Selected readings (typically articles from research journals) available on Sakai.  See week-by-week.
· APA style guide, Turabian style guide, or Chicago style manual – have access to one of these to ensure you use your citation style correctly.  If your home discipline doesn’t dictate a particular style, use APA.
Accessing readings and other scholarly articles
Most of the required readings are available to you on Sakai under “Resources.”  Many of the articles are available online, too.  To find full text of these and other scholarly articles from off-campus locations, log in to the university library system first.  Then search for the article on Google Scholar or an electronic research database.  The links below will send you to these sources via the university library system.
· Google Scholar via UNC library system:  http://www.lib.unc.edu/index.html?searchtab=gs
· Search Academic Search Complete, Communication & Mass Media Complete, and Business Source Complete simultaneously:  http://ehis.ebscohost.com.libproxy.lib.unc.edu/ehost/search/advanced?sid=b09c43bc-f1ba-4e41-95fd-d0dd2bf7009c%40sessionmgr4&vid=1&hid=2
Participation:
One goal of graduate seminars is to promote peer discussion – the selected readings and those you recommend will serve as the springboard for our weekly discussions. Please keep up with the readings and be prepared for a critical discussion of the material. It’ll be fun! Trust me! 
Assignments: More details for each assignment are later in this syllabus; see week-by-week for deadlines. PS – No exams!
· Paper proposal – about one page. It’s a synopsis or outline of your paper topic (5%)
· Annotated bibliography of academic readings to use for your paper (10%)
· “First pass” of research paper – basically as much as you have completed when it’s due! (15%)
· Final paper (30%)
· Two article critiques (20%)
· In-class discussion leader (10%)
· Class participation (10%)

Grades: The graduate scale (H, P, L, F) is in effect for all assignments for this seminar. Yes, it’s a bit ambiguous, so here are the basic grading criteria I will follow:
· H = Your very best work. These students read and critically engage all materials. Their class participation and written assignments demonstrate the ability to apply the materials, extrapolate ideas, expand the material into new areas of thought, and contribute to the body of scholarship in the area. Reserved for truly extraordinary work – I will actually say “wow!”
· P = Your very best work. These students read and critically engage all materials. They are able to apply the material and to extrapolate ideas in many instances.

· L = Students read most of the material but do not often critically engage it. They are able to apply the material and extrapolate ideas in some instances. 

· F = Students miss one or more classes, do not always read the material, and fail to critically engage it.

Basics:

· First and foremost, there are no stupid questions in this class, and no one’s opinion or thoughts are privileged (not even mine... especially not mine!). The best learning and development takes place when active discussion leads you to carefully construct a sound argument in support of your ideas, defend them in the face of respectful and constructive criticism, and begin to question your ideas and try new ones on for size. You don’t have to like them all or use them in the end, but do take the effort to try ‘em on. 
· Your feedback is appreciated! I want to be sure the class is useful for you. Your willingness to be flexible as we adjust through the semester and work through issues is greatly appreciated. 
· There’s a lot to this class, but I hope we also can have a lot of fun. Getting too serious is hazardous for your health! Eat chocolate!
Academic integrity: As UNC-CH students, you are required to adhere to the UNC Honor Code, which prohibits lying, cheating, or stealing when these actions involve academic processes or University, student, or academic personnel acting in an official capacity; and the Campus Code, which prohibits students from significantly impairing the welfare or educational opportunities of others in the University community. Haven’t read it recently? You may refresh your memory at http://honor.unc.edu/. 

Special needs: 

If you have special needs that I or the University should attend to, please advise me as soon as possible. I will be happy to assist you in any way I can. 
Diversity

The University of North Carolina at Chapel Hill is committed to equality of educational opportunity. The University does not discriminate in offering access to its educational programs and activities on the basis of age, gender, race, color, national origin, religion, creed, disability, veteran’s status, sexual orientation, gender identity, or gender expression. The Dean of Students (Suite 1106, Student Academic Services Building, CB# 5100, 450 Ridge Road, Chapel Hill, NC 27599-5100 or [919] 966-4042) has been designated to handle inquiries regarding the University’s nondiscrimination policies.
ACEJMC Competencies
The Accrediting Council on Education in Journalism and Mass Communications (ACEJMC) requires that, irrespective of their particular specialization, all graduates should be aware of certain core values and competencies.  This course is particularly relevant to the following competencies:
· Understand concepts and apply theories in the use and presentation of images and information;

· Think critically, creatively and independently;

· Conduct research and evaluate information by methods appropriate to the communications professions in which they work;

· Contribute to knowledge appropriate to the communications professions in which they work.

The full list of competencies is available here:  http://www2.ku.edu/~acejmc/PROGRAM/PRINCIPLES.SHTML#vals&comps 
JOMC 830 ASSIGNMENTS
1. Paper Synopsis: (5%) This assignment is merely a one-page synopsis or outline of the topic you plan to address in your final paper. I recommend that master’s students use this paper as an opportunity to advance your thesis plan; whether a project or academic study, you will need to do a lit review. Ph.D. students should propose a paper that could be submitted to a conference such as AEJMC, NCA, ICA, or SE Colloquium. The proposal should include the research question that intrigues you and what concepts you are thinking about. My goal is to provide you guidance on how to pursue the topic that’s of interest to you. 

2. Annotated bibliography (10%): Critical assessment of at least ten sources that will help you develop your final paper. These sources should be academic in nature – books, academic journals (e.g., Public Relations Review, Journal of Public Relations Research), etc. Although trade magazines (PR Week, Advertising Age) may have useful background, they should not be the focus of this exercise. Instead – get your feet wet in the theoretical lit. Below are a few sources to help guide you in this endeavor.

· UCSC Library – How to write an annotated bibliography: http://library.ucsc.edu/ref/howto/annotated.html 
· Online Writing Lab (OWL) – Annotated bibliographies http://owl.english.purdue.edu/owl/resource/614/01/ 
3. Draft of what you have so far for your paper (15%): This assignment is designed so I can give you feedback on what you’ve accomplished around mid-semester. It may be a portion of the paper that you have completed thus far. I won’t put a page limit on it, but suffice it to say that, at midterm, you ought to be about halfway completed with the assignment. Just a way to keep you boiling along – I just assume everyone is like me and needs deadlines to make progress! 

· If you’re doing a literature review for your thesis, you should include as far as you’ve gotten on: (1) an introduction to your topic – what is the purpose of this paper? (2) a critical assessment of relevant literature related to your topic. What have others discussed? What areas could still use some attention? (3) Research questions – how will you apply the theory/theories you’ve explored in your thesis?  You may access copies of completed theses projects and traditional research theses through the Park Library website. Take some time to check ‘em out. 

· If you are doing a conference paper, you should include as far as you’ve gotten on all of the above plus primary or secondary analysis of data (or a method section), presentation and discussion of results, conclusion and subsequent research. 

4. Final paper (30%): The big kahuna! This assignment is the ready-to-go version – for MA students, it will probably be your thesis lit review; for PhD students, it’ll be a conference paper. See bullets in #3 above for details. And, of course, I’m happy to discuss. 
5. Article critiques (20%): You will complete two written critiques of scholarly articles (10% each).  In addition to submitting a written critique, you should be prepared to summarize the article and lead a short discussion about it in class on the day they are due (see #6 below).  Each article must be theory-based and must present a study (i.e., with data) or critical review, similar to the articles we have been discussing in class.  For the theoretical framework, you may choose a theory we are covering in class such as framing or agenda building OR  a theory that is not covered in the syllabus but that is perhaps more applicable to the topics you are studying.  Each written critique should be no longer than two single-spaced pages. Please include the following:

· A link to the study and full citation information

· A brief description of the study, including the article’s thesis, the research method(s) used and the findings. Keep it short! A paragraph or two is plenty.

· Your assessment of the study, based on your knowledge of the topic and your readings. Your assessment should include a critical examination of the study’s design and the appropriateness of the theories and research methods used. Go beyond descriptive.

· Suggestions for improving the study, including, but not limited to, applicable theories, research questions/hypotheses, the study’s design and its data collection methods. 

· Discuss briefly whether this particular study has implications for the practice of public relations, strategic communication and/or advertising. Are the results of this study such that they will have an impact on how people work in these professions? 

Grading criteria: How well do you summarize the major thesis of the study and its findings? Does your critique show an understanding of the concepts involved in the study? And, of course, quality of writing – ye ol’ structure, citation, spelling, grammar, punctuation, etc., all have an impact on your grade. Consult an appropriate style guide – generally students use APA (in-text citations).
6. In-class discussion leading (10%): Two days will be designated on the syllabus for students to present their articles and critique (5% for each day).  Your job as discussion leader is to ask questions and prompt discussion of the item – how well does it assess concepts that you find interesting in theory? What do you want us, as readers, to think about?  Please manage your time so that the summary and discussion do not exceed 12 minutes.
7. Class participation (10%): This is a graduate seminar, which means everybody plays every class period! Please keep up with the readings for each class, jot questions you’d like to ask, challenge, disagree, get on your soapbox, whatever. The more the merrier! 

Deadlines provided, but early papers cheerfully accepted!

JOMC 830 Week-by-Week Schedule
(Subject to change if fun things come up!)

	
	Topic

	Week 1 Aug 22
	Day one. Meet and greet, discuss course goals, go over syllabus, discuss research interests, whine about the summer being over…



	Week 2

Aug 29
	Thinking about theory and practice / Classic PR conceptual frameworks
Chaffee, S. H., & Berger, C. R. (1987). What communication scientists do. Handbook of Communication Science, 99-122.
Grunig, James. E. (2006). Furnishing the edifice:  Ongoing research on public relations as a strategic management function. Journal of Public Relations Research, 18(2), 151-176.
Hainsworth, B. E., & Wilson, L. J. (1992). Strategic program planning. Public Relations Review, 18(1), 9-15.
Barcelona Principles

http://www.instituteforpr.org/iprwp/wp-content/uploads/BarcelonaPrinciplesOct2010.pdf


	Week 3

Sep 5
	Conceptualizing publics
Bernays, E. L. (1947). The engineering of consent. Annals of the American Academy of Political and Social Science, 250, 113-120.

Hallahan, K. (2000). Enhancing motivation, ability, and opportunity to process public relations messages. Public Relations Review, 26(4), 463-480.
Walker, Gael (2006).  Sense-making methodology: A theory of method for public relations.  In Carl H. Botan and Vincent Hazleton.  Public relations theory II. Mahwah, NJ: Erlbaum. 


	Week 4

Sep 12
	Paper synopsis due
Conceptualizing relationships and symmetry
Briones, Rowena L., Kuch, Beth, Fisher Liu, Brooke, and Jin, Yan (2011). Keeping up with the digital age: How the American Red Cross uses social media to build relationships. Public Relations Review 37(1), 37-43.

Hon, L. C., & Grunig, J. E. (1999). Guidelines for measuring relationships in public relations. The Institute for PR. Available at: http://www.aco.nato.int.libproxy.lib.unc.edu/resources/9/conference%202011/guidelines_measuring_relationships[1].pdf 

Murphy, P. (1991). The limits of symmetry: A game theory approach to symmetric and asymmetric public relations. Journal of Public Relations Research, 3(1-4), 115-131.

	Week 5

Sep 19
	Agenda building I
Kiousis, S., Popescu, C., & Mitrook, M. (2007). Understanding influence on corporate reputation: An examination of public relations efforts, media coverage, public opinion, and financial performance from an agenda-building and agenda-setting perspective. Journal of Public Relations Research, 19(2), 147-165.
Len-Ríos, M. E., Hinnant, A., Park, S. A., Cameron, G. T., Frisby, C. M., & Lee, Y. (2009). Health news agenda building: Journalists' perceptions of the role of public relations. Journalism & Mass Communication Quarterly, 86(2), 315-331.
Reich, Zvi. (2010). Measuring the impact of PR on published news in increasingly fragmented news environments. Journalism Studies 11(6), 799-816. 

	Week 6

Sep 26
	Annotated bibliography due
Agenda building II / Digital
Guo, C., & Saxton, G. D. (2013). Tweeting social change: How social media are changing nonprofit advocacy. Nonprofit and Voluntary Sector Quarterly, 0899764012471585.
Nisbet, M. C., & Kotcher, J. E. (2009). A two-step flow of influence? Opinion-leader campaigns on climate change. Science Communication, 30(3), 328-354.
Parmelee, J. H. (2013). The agenda-building function of political tweets. New Media & Society, 1461444813487955.
Waters, R. D., Tindall, N. T., & Morton, T. S. (2010). Media catching and the journalist–public relations practitioner relationship: How social media are changing the practice of media relations. Journal of Public Relations Research, 22(3), 241-264.


	Week 7

Oct 3
	Article critique #1 due
Your turn! Locate an article about agenda building, perhaps related to an area of interest you have, and critique it.  Each student will have 15 minutes to summarize/critique article and lead discussion.



	Week 8

Oct 10
	Framing I
Comello, M. L. G. (2013). Comparing effects of “My Anti-Drug” and “Above the Influence” on campaign evaluations and marijuana-related perceptions. Health Marketing Quarterly, 30(1), 35-46.
Entman, Robert M. (1993). Framing: Toward clarification of a fractured paradigm. Journal of Communication 43(4), 51-58.

Hallahan, Kirk. (1999). Seven models of framing: Implications for public relations. Journal of Public Relations Research 11(3), 205-242. 


	Week 9
Oct 17          NO CLASS!  HAPPY FALL BREAK!

	Week 10

Oct 24
	Initial draft due
Framing II
Dorfman, L., Wallack, L., & Woodruff, K. (2005). More than a message: Framing public health advocacy to change corporate practices. Health Education & Behavior, 32(3), 320-336.
Holt, D. B. (2003). What Becomes an Icon Most?  Harvard Business Review, 81(3), 43-49.
LaMarre, H. L., Landreville, K. D., & Beam, M. A. (2009). The Irony of Satire Political Ideology and the Motivation to See What You Want to See in The Colbert Report. The International Journal of Press/Politics, 14(2), 212-231.

	Week 11

Oct 31
	Article critique #2 due
Your turn! Locate an article about framing and public relations, perhaps related to an area of interest you have, and critique it.  Each student will have 15 minutes to summarize/critique article and lead discussion.

	Week 12

Nov 7
	Crisis communication I  GUEST SPEAKER:  ED MCCRAW
Coombs, W. Timothy. (2010). Parameters for crisis communication. In W. Timothy Coombs and Sherry J. Holladay, eds. The handbook of crisis communication. (pp. 17-53). Malden, MA: Wiley. 

Ice, R. (1991). Corporate Publics and Rhetorical Strategies: The Case of Union Carbide's Bhopal Crisis. Management Communication Quarterly, 4(3), 341-362.
Park, J., Cha, M., Kim, H., & Jeong, J. (2012, May). Managing bad news in social media: A case study on Domino's Pizza crisis.  In ICWSM.


	Week 13

Nov 14
	Crisis communication II
Arpan, L. M., & Pompper, D. (2003). Stormy weather: Testing “stealing thunder” as a crisis communication strategy to improve communication flow between organizations and journalists. Public Relations Review, 29(3), 291-308.
Austin, Lucinda, Fisher Liu, Brooke, and Jin, Yan. (2012). How audiences seek out crisis information: Exploring the social-mediated crisis communication model. Journal of Applied Communication Research, 40(2), 188-207.
Benoit, W. L., & Hanczor, R. S. (1994). The Tonya Harding controversy: An analysis of image restoration strategies. Communication Quarterly, 42(4), 416-433.
Paine, K. D. (2007). How to measure your results in a crisis. Published by the Institute for Public Relations, www instituteforpr. com. https://crisismanagement.pbworks.com/f/How+to+measure+results+2002.pdf

	Week 14

Nov 21
	Integration / wrap up    GUEST SKYPE:  EMY LOUIE
Edwards, R. W., Jumper-Thurman, P., Plested, B. A., Oetting, E. R., & Swanson, L. (2000). Community readiness: Research to practice. Journal of Community Psychology, 28(3), 291-307.
Hornik, R., & Yanovitzky, I. (2003). Using theory to design evaluations of communication campaigns: The case of the National Youth Anti‐Drug Media Campaign. Communication Theory, 13(2), 204-224.


	Week 15
Nov 28
	HAPPY THANKSGIVING BREAK!

	Week 16
Dec 5
	NO CLASS THIS WEEK – FALL SEMESTER ENDS DEC 3
FINAL PAPERS DUE BY 5PM

	
	HAPPY HOLIDAYS!
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