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JOMC 279.2 (T/TR): Gallagher, Fall 2014


JOMC 279.2
Advertising and Public Relations Research Methods
TERM: 

Fall 2014



MEETING TIMES: 
T/TR, 8-9:15am
MEETING ROOM:
Carroll 33
INSTRUCTOR: 
Amanda Hall Gallagher, Ph.D.

OFFICE HOURS:
MW, 3-4pm; other times by appointment
E-MAIL: 
amandaga@email.unc.edu
PHONE NUMBER:
919-308-7756 (call between 8am and 8pm)
SKYPE:

amandagallagher1230 (available via appointment)
COURSE PREREQUISITE: You must have passed Principles of Ad/PR in order to take this course.
COURSE OBJECTIVES:  After the student has completed this course, she/he should be able to:

· Understand a myriad of quantitative and qualitative research options in the area of strategic communication (PR and advertising)

· Understand the strengths and weaknesses of these research methods and when best to apply them to client problems

· Explain when and how certain methods will answer certain client research problems and needs

· Learn to use and conduct research using these methods

· Learn to analyze data obtained by these research methods and apply findings to real-world issues

· Expand knowledge of publics/consumers/issues through primary and secondary research

REQUIRED TEXTBOOK:

1. Wimmer, R. D., & Dominick, J. R. (2014). Mass Media Research: An Introduction (10th ed.). Belmont, CA: Wadsworth.

2. Other materials may be assigned and/or required and will be announced by the instructor. Most will be posted on Sakai.
ACEJMC STANDARDS:
The Accrediting Council on Education in Journalism and Mass Communications (ACEJMC) requires that, irrespective of their particular specialization, all graduates should be aware of certain core values and competencies and be able to (the bolded bulleted points are those that this class will address directly):

· Understand and apply the principles and laws of freedom of speech and press for the country in which the institution that invites ACEJMC is located, as well as receive instruction in and understand the range of systems of freedom of expression around the world, including the right to dissent, to monitor and criticize power, and to assemble and petition for redress of grievances;

· Demonstrate an understanding of the history and role of professionals and institutions in shaping communications;

· Demonstrate an understanding of gender, race ethnicity, sexual orientation and, as appropriate, other forms of diversity in domestic society in relation to mass communications;

· Demonstrate an understanding of the diversity of peoples and cultures and of the significance and impact of mass communications in a global society;

· Understand concepts and apply theories in the use and presentation of images and information;

· Demonstrate an understanding of professional ethical principles and work ethically in pursuit of truth, accuracy, fairness and diversity;

· Think critically, creatively and independently;

· Conduct research and evaluate information by methods appropriate to the communications professions in which they work;

· Write correctly and clearly in forms and styles appropriate for the communications professions, audiences and purposes they serve;

· Critically evaluate their own work and that of others for accuracy and fairness, clarity, appropriate style and grammatical correctness;

· Apply basic numerical and statistical concepts;

· Apply tools and technologies appropriate for the communications professions in which they work.

GRADING:

1. Research report*






45%*

Components of the bound research report:

· Introduction to Projects

· Informal Research Brief (draft and final averaged)

· Focus Group Assignment (draft and final averaged)

· Survey Assignment (draft and final averaged)

· Conclusions/Interpretations

· Reference List

· Appendices (focus group moderator’s guide, survey questionnaire, transcripts, etc.)

· Oral Presentation* (doesn’t have to be in book, but is part of the report)

*Failure to include any one of these components will result in a minimum of a 10% deduction on the final research report grade.

*You will also conduct peer evaluations of you and your group members. These evaluations will count 10% toward each group member’s final grade. Therefore, not every group member may earn the same grade on this report.
2. Tests







50%
3. Research study participation




5%
TOTAL







100%

GRADING SCALE:

A = 100-94
A- = 93-90
B+ = 89-87
B = 86-84
B- = 83-80
C+ = 79-77
C = 76-74
C- = 73-70
D = 69-65
F = 64 or below 
COURSE WORK:
1. Tests (50% of grade): 
Three non-cumulative multiple-choice, true/false, and matching tests will be given throughout the semester covering class lectures and reading assignments. Bring a calculator and a No. 2 pencil. 

If you are late for a test, you will not be given extra time, so please arrive on time. Tests are not cumulative and will only cover material presented to that point. Unless you have a legitimate, documented excuse, there will be no make-ups for the tests. A make-up test must be taken within the week following the original test date and it is your responsibility to set up an appointment with me. Please note, the make-up exam will not necessarily be the same exam your classmates have taken.

2. Team Projects (45% of grade): 
In small groups of 4-5 students, you will conduct a focus group and administer a survey to a selected sample. The projects will require you to work as a team to produce professional research, which will be summarized in three reports. You will then combine these two assignments into a final report and a final presentation to be given to your client. You will be graded for the content of your reports and your individual effort within the team. You will also give a team presentation at the end of the semester that will be graded as an in-class assignment.

Students will evaluate their other group members toward the end of the semester. I expect all team members to contribute equally. Should a problem arise with a team member, I expect you to first try to solve the problem within the group. If the problem continues, I should be notified in writing. Written documentation of a student’s lack of participation in project work will be considered when determining a student’s grade. These evaluations will count 10% toward each group member’s final grade. Therefore, not every group member may earn the same grade on this report.
“You’re Fired!!!”

In addition to being evaluated by your peers following group projects, you may also be “Voted off the Island” and/or “Fired!” from your group. If group members decide to fire one of their own, they must meet with me to discuss the firing and it must be approved by me. PLEASE NOTE: If a group chooses to fire a member, all work contributed by the fired group member will go with that person and may not be used by the group. If you are fired, you must do the campaign plan (in its entirety) on your own or be “hired” by unanimous acceptance into another group.

Occasionally, there may be class time set aside for your groups to meet. 
3. Participation in JOMC Research Studies (5% of grade)
Students in JOMC 279 are required to complete three hours of research participation over the course of the semester. There are two ways you can fulfill this requirement. The first way is to participate in three hours of academic research studies in the School of Journalism and Mass Communication. Participating in studies is a valuable way for you to receive first-hand experience with mass communication research. You will be able to sign up online to participate in these studies. The second way to fulfill your research participation requirement is to write three two-page summaries and critiques of academic research articles.  Each review counts for one hour of research participation, so you can combine participation in the studies with article reviews to fulfill the research requirement. You may summarize any article published in the past two years in the following journals: Journalism & Mass Communication Quarterly, Journal of Advertising, Mass Communication and Society, Journal of Mass Media Ethics, and Journal of Broadcasting & Electronic Media.
OVERALL COURSE EXPECTATIONS:

There are to be no cell phones and/or electronic devices used in this class. Laptops may be used for note taking purposes only. Please leave other electronic items at home or turn them off before entering the classroom. Failure to do so will result in a verbal warning from the instructor. Sleeping is strictly prohibited. 

Continued use (beyond the first instance) of cell phones and/or other electronic or sleeping in class will result in the student being asked to leave the classroom and losing additional points from their final grade (a minimum of 2 points/occurrence). All students are expected to be in class on time. Please read all assignments before class so you may join our class conversations. 
**All assignments must be typed. Also, please spell-check and proofread all assignments. Errors will count against your grade. Unless you have a documented excuse, there will no make-ups for in-class assignments. A make-up assignment must be done within the week following the original date and it is your responsibility to set up an appointment with me. Failure to complete an approved make-up assignment within the week following the missed assignment will result in a “0” being assigned to that assignment.**

Deadlines are firm. 
If you miss a deadline, you will receive a 10% reduction in your assignment grade for each 24-hour period the assignment is late. After 48 hours, the assignment will not be accepted and will be given a grade of “0.” Late assignments must be e-mailed or handed to me personally. If you are not in class the day an assignment is due, you can e-mail it to me prior to the beginning of class, so that it won’t be counted late.

Paper Trail: 
Students ask a lot of questions about assignments. If I give you or your team information about an assignment that changes the scope of the original assignment, you should confirm that information with me via e-mail. That way, each of use has a documented confirmation of the discussion.

This class will be difficult at times. Please come and talk to me at any time if you have questions about the material or concerns about the course. My objective for the course is to make it a positive learning experience that will help you understand the role and importance of research in the mass media. I am here to help you as much as possible.
I am available to you outside of class during my office hours. If my office hours are not convenient for your schedule, talk to me and we can schedule another time to meet.

If you miss lectures in this class, you will miss out on the discussions that will help you fulfill the course requirements. It is your responsibility to get notes from a classmate if you miss class.  Please do not ask the instructor if “we did anything important that day” or “what did I miss the other day.” You should treat this class as a “real” job and you will be held accountable for your actions.
Communication policy:  
You are encouraged to e-mail me with any questions or comments you have throughout the semester. I will do my best to answer within 24 hours. If your e-mail relates to your group project, please copy your group members on the e-mail.  It is your responsibility to check your e-mail and Sakai regularly for messages and updates.

Students with disabilities:  
If you have a diagnosed or suspected disability that you think might affect your performance in this course, you should contact the Department of Disability Services to determine whether and to what extent services or accommodations are available. If you think this might apply to you, please contact the Department of Disability Services at 962-8300 or visit the Department’s Website at: http://disabilityservices.unc.edu. Please understand that I’m not qualified or permitted under University policies to provide any disability-related accommodations without authorization from DDS.

Diversity:  
The University of North Carolina at Chapel Hill is committed to equality of educational opportunity. The University does not discriminate in offering access to its educational programs and activities on the basis of age, gender, race, color, national origin, religion, creed, disability, veteran’s status, sexual orientation, gender identity, or gender expression. The Dean of Students (Suite 1106, Student Academic Services Building, CB# 5100, 450 Ridge Road, Chapel Hill, NC 27599-5100 or [919] 966-4042) has been designated to handle inquiries regarding the University’s nondiscrimination policies.
Honor Code:  
The Honor Code and the Campus Code, embodying the ideals of academic honesty, integrity and responsible citizenship, have for over 100 years governed the performance of all academic work and student conduct at the University.  Acceptance by a student of enrollment in the University presupposes a commitment to the principles embodied in these codes and a respect for this most significant University tradition. Your participation in this course comes with the expectation that your work will be completed in full observance of the Honor Code. Academic dishonesty in any form is unacceptable, because any breach in academic integrity, however small, strikes destructively at the University's life and work.  
The Instrument of Student Judicial Governance, which contains the provisions of the Honor Code, states that students have four general responsibilities under the Code:
1) Obey and support the enforcement of the Honor Code; 
2) Refrain from lying, cheating, or stealing; 
3) Conduct themselves so as not to impair significantly the welfare or the educational opportunities of others in the University community; and 
4) Refrain from conduct that impairs or may impair the capacity of University and associated personnel to perform their duties, manage resources, protect the safety and welfare of members of the University community, and maintain the integrity of the University.
The Instrument defines plagiarism as "deliberate or reckless representation of another's words, thoughts, or ideas as one's own without attribution in connection with submission of academic work, whether graded or otherwise."  Please submit all written work with the following pledge: “On my honor, I have neither given nor received unauthorized aid on this assignment.”
PROPOSED COURSE SCHEDULE:

**All assignments, dates, and schedules are subject to change; all changes (deletions, additions, etc.) will be announced to the class by the instructor and/or posted on Sakai.**

Aug. 19
Topic: Introduction to the course and research. 
Aug. 21
Topic: The nature and process of research; research procedures.


Reading: Ch. 1

Aug. 26
Out of class assignment: See announcement in Sakai.
Aug. 28
Topic: The nature and process of research; research procedures.


Reading: Ch. 1

Sept. 2
Topic: The nature and process of research; research procedures.


Reading: Ch. 1
Topic: Theory in research; elements of research.



Reading: pp. 44-50; 58-62

Sept. 4

Topic: Theory in research; elements of research.



Reading: pp. 44-50; 58-62

Sept. 9
Topic: Theory in research; elements of research.


Reading: pp. 44-50; 58-62.

Topic: Literature reviews, exploratory/informal research, writing an informal research brief. 
Sept. 11
Topic: Ethics of research; Review qualitative project.


Reading: Ch. 3
Sept. 16
Topic: Introduction to qualitative research.



Reading: Ch. 5

Sept. 18
Topic: Introduction to qualitative research.


Reading: Ch. 5

Sept. 23
Topic: Types of qualitative research methods: field observations, in-depth interviews, case studies, focus groups. 


Ch. 5, p. 120-136

Sept. 25
Topic: Focus group planning. Qualitative Analysis. (recruitment, writing the focus group moderator’s guide).  

Ch. 5, p. 120-136
Review for test #1.

Sept. 30
Test #1 (individual).
Oct. 2
Informal Research Brief due. See guidelines on Sakai. 

Work day. Meeting with Dr. Gallagher to discuss research direction (all groups).
Oct. 7

Topic: Units of Analysis. Content Analysis.



Read: Ch. 6

Oct. 9

Topic: Sampling.



Read: Ch. 4


Oct. 14

Topic: Sampling.



Read: Ch. 4

Oct. 21

Topic: Survey Research; Begin survey planning. Review survey project.

Read Ch. 7, p. 50-63

Oct. 23
Topic: Questionnaire development & design. 



Read: Ch. 7
Oct. 28
Focus group assignment due (group). See guidelines on Sakai.

Topic: Questionnaire development & design. 


Read: Ch. 7
Oct. 30

Topic: Preparing research reports, creating tables and charts.


Review for Test #2
Nov. 4

Test #2 (individual).



Nov. 6

Topic: Analysis of quantitative data.



Read: Ch. 10
Nov. 11
Topic: Research applications: Advertising



Read: Ch. 15

Nov. 13
Topic: Research applications: Public Relations


Read: Ch. 16

Nov. 18
Research applications: Print Media Research.



Read: Ch. 13
Nov. 20
Research applications: Electronic Media Research.



Read: Ch. 14.
Review for Test #3.
Nov. 25
Work day. Work on survey projects. Meeting times available with Dr. Gallagher.

Dec. 2

Survey Project due (group). See guidelines on Sakai.
In class presentations (group) of all work (informal research brief, focus group assignment, survey assignment).
See guidelines on Sakai.
EXAM/PRESENTATIONS: Thursday, Dec. 11, 8am. Test #3 (individual).
JOMC 279.2
Fall 2014
Dr. Amanda H. Gallagher

I have read the syllabus. I am signing this document with the understanding that I am aware of and agree with all course policies, assignments, deadlines, etc. as specified in the syllabus.

Student Signature

Student Name (printed)

Date 

